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Abstract  

Broadcasting is indispensable in any society, permeating and fulfilling all individual, social, 

political and hedonic needs of people pivoted by the transfers and exchanges of meaningful 

information. The societal importance of broadcasting is underscored as “the planned 

provision of information, education and entertainment to large and heterogeneous audiences 

through the media of radio or television”. Broadcasting as an institution within a society, 

derives its functional relevance from its interaction or relationship with other societal 

elements, both within its organisational structure such as operational managers, owners etc. 

and the publics which included but not limited to sources, audiences, advertisers, 

governments and so on. Logically, it can be posited that broadcasting, in any society, 

operates within an environment made up of dynamic, interactive, internal and external 

forces.  The study focuses on Ogun State Television (OGTV) in order to know or ascertain the 

impact of the broadcast media especially television on the Nigerian people between 1981, 

when OGTV was established, to 2022. The paper employed and articulated the use of 

historical secondary sources in order to achieve its objectives. It was discovered in the 

course of the research that low financial patronage on the part of the proprietors of OGTV as 

well as intrusion of foreign content consequent upon the invasion of the internet, were clogs 

in the wheel of progress of the television station. It was consequently recommended inter – 

alia that more funds should be provided by the Ogun State Government for the television 

station to function more effectively. 
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Introduction 

To broadcast is to disseminate information through electronics means, simultaneously 

to a wide, diverse and heterogeneous audience made up individuals within and outside a 

society. Broadcasting is indispensable in any society, permeating and fulfilling all individual, 

social, political and hedonic needs of people pivoted by the transfer of content through 

communication (Aro, 2011). The societal importance of broadcasting is underscored when it 

was described as “the planned provision of information, education and entertainment to large 

and heterogeneous audiences through the media of radio or television” (Aro, 2011). 

 Aro (2011), further opines that broadcasting involves radio and television 

broadcasting,   expression of the assumption of “scattered dissemination to anonymous, 

undefined destinations made up of listeners and viewers”. This implies that, within a society, 

broadcasting operates not in a vacuum but as an element within a system comprising of 

mutually interactive, interdependent constituent parts or elements. It thus, suggests that 

broadcasting, as an institution within a society, derives its functional relevance from its 

interaction or relationship with other societal elements, both within its organisational 

structure such as operational managers, owners etc. and also through various publics 

including but not limited to sources, audiences, advertisers, governments and so on. Hence, 

logically, it can be posited that broadcasting, in any society, operates within an environment 

made up of dynamic, interactive internal and external forces.   

Okunna (1999), submitted that the history of the media in Nigeria is a very unique 

one. Pioneered by the efforts of private individuals, it enjoyed patronage and acceptance by 

many Nigerians, especially the educated ones. Right from the advent of Iwe Irohin  in 1859, 

the Nigerian media emerged as a viable source which has often times stood as the voice of 

the voiceless Nigerians.  

The importance of the Nigerian media in the development of the Nigerian state 

became more prominent in the struggle by the founding fathers of Nigerian nationalism 

against the continuous British colonial rule and imperialism, right from the emergence of 

political parties in Nigeria and up till about 1944. As the agitation gained momentum, the 

colonial government initiated a process of tactical pull over through negotiation with the 

emergent yet fragmented political class; the media took a front seat and status in the struggle 

as the mouthpiece of the anti-colonial struggle. In playing this role, the media and individual 

journalists were exposed to all forms of vicissitudes and punishment by the colonial 

authorities (Okunna, 1999).  
 

Unlike the history of the press, the origin of the broadcast media in Nigeria took a 

different twist with the establishment of a relay station in Nigeria by the British Broadcasting 

Corporation in 1932 which was meant to serve a different interest (Hachten, 1971). The 

station was ostensibly established to mobilise Africans and Nigerians to fight a common 

enemy namely, Germany and also to serve the interest of the British minorities in the country. 

This is in sharp contrast to that of the press which though started by a non-Nigerian, but was 

generally meant for the information, education and entertainment needs of Nigerians. Raufu 

(2011), observed that since the inception of the broadcast media in Nigeria, it remained 

exclusively with the government until the government of General Ibrahim Babangida 

deregulated the industry, thereby giving private individuals the opportunity to own and 

operate broadcast stations.   

 



International Journal of Research in Education and Sustainable Development | ISSN: 2782-7666 

Vol. 2, Issue 5 (May, 2022) | www.ijaar.org  

 

81 

 While tracing the history of OGTV to 25 December, 1981 (Agunbiade, 2022) noted 

that it was during the civilian government of Chief Olabisi Onabanjo when the station was 

established after the creation of Ogun State from the old Western State. And since then, 

OGTV has been playing leading roles in broadcasting and televising local and national events 

in Ogun State. These modest successes had impacted positively on the people of Ogun State.  

Okafor and Malizu (2013), observed that there is no doubt that the  Nigerian Press has 

been transformed tremendously in structure, number of outlets, contents and out-reach from 

its  once narrowed and localised establishments only in Abeokuta and Lagos during the 

second half of the nineteenth century. It was also pointed out that broadcast or electronic 

media was deregulated by the Ibrahim Babangida military regime which liberalized the 

monopoly of the broadcast media in Nigeria by the Federal Government until 1992. But 

today, the control and regulation of most of the broadcast media in Nigeria is done through 

the National Broadcasting Commission (NBC).  Examining government policies in the efforts 

to restrain press freedom, (Okafor and Malizu, 2013) disclosed the names of past and present 

journalists who have been harassed, detained and jailed.  

Aina (2007), noted that the contributions of the earliest newspapers, broadcast stations 

and their founders had the primary focus of information, education and entertainment. This 

had led to tremendous growth and development of the broadcast media especially as it 

affected public relations and advertising. Akinfeleye and Okoye (2003), observed that 

journalism was introduced to Nigeria by the British CMS Missionary in Abeokuta and the 

publication of news pamphlets which later came to be referred to as religious papers.  

Omenugha and Oji (2022), observed that journalism practice wielded enormous 

powers and calls for the highest standards of ethics and commitment to truth. Ethics and truth 

in journalism have assumed global concern as scholars recognise that their basic constituents 

of objectivity, accuracy, fairness and balance have merely assumed mythical qualities as 

journalists battle to assign credibility to their news stories. Objectivity is seen as a mechanism 

that enjoins journalists to be truthful and objective in their news items. Commercialisation of 

news began in Nigerian media houses as a consequence of the Structural Adjustment 

Programmes (SAP) introduced in 1986 and the eventual withdrawal of subsidies from 

government owned media houses (Omenuga and Oji, 2022). With increasing rise in 

production cost and dwindling circulation, the media houses had to micromanage and they 

resorted to all kinds of tricks including commercialization of news to make money. 

 Tafida (2015), noted that the formative years of both print and broadcast media (the 

radio and television) could be traced to 1920s and 1930s respectively. There is no gainsaying 

the fact that the broadcast media had contributed to the ascendancy of literacy levels of the 

citizens of Northern Nigeria. The mass media had thus helped governments at all levels in 

forging the much needed unity and overall development of their environments. 

OGTV, Abeokuta was inaugurated on 25 December, 1981 as a public corporation, 

providing a free to air television service, featuring drama, news, sports, etc.(OGTV, 2022). 

Adelakun (2014) demonstrated that roles of the mass media in all facets of human life were 

highly important as the mass media were one of the key agents of development. The power of 

mass media to aid development is not contestable but how they exercise the power at a 

particular time, place and circumstance to achieve their objectives calls for attention. 

Adelakun (2014), noted that every journalist should carry out a self-appraisal on the true 

practice of peace journalism and its effect on peace promotion. 
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Awele (2010), asserted that journalism compels countries‟ attention to crises and war 

in that the pattern of media reports of crises in Nigeria was out of the context of peace 

journalism, and majority of the media practitioners take propaganda, stereotypes and biased 

reports for peace journalism, thereby promoting crisis rather than peace.  Inuwa (2007), 

defined media as a collective means of communication by which the general public is kept 

informed about daily happenings in the society.. Media is also said to be an aggregation of all 

communication channels that use techniques of making a lot of direct personal 

communication between the communicator and the public. Development is a change process 

geared at improving or making better the life and environment of man. Development involves 

the creation of opportunities for the realisation of human potentialities. Development 

communication is the type of communication which is consciously packaged by the sender 

such that the message content or the information sent could persuade, encourage or convince 

the receivers or target audience to adopt an attitude and participate in actualising 

developmental plans or goals in their communities and countries.   

Owolabi and O‟Neil (2013), lamented that media in Nigeria operate in a very 

unfriendly economic clime that heightens the cost of production yet reducing the people‟s 

purchasing power.  Most broadcast owners sustain the outfits by relying on personal 

resources and proceeds from sales and advertisement which often times were limited by a 

variety of factors.  

Kuti
 
(2011), explained that the growth of publications in Nigeria dated back to when 

lwe Iroyin  came into being in 1859 founded by Rev. Henry Townsend. Radio and television 

broadcasting proper started in 1936 when the first Radio Distribution service was opened in 

Lagos and distributed the British Broadcasting Corporation Programmes. Television 

broadcasting was also not left out as the first Television came into Nigeria in 1959, a year 

before independence of the country with the establishment of the Western Nigeria Television 

(WNTV) by Chief Obafemi Awolowo, the then Premier of Western Nigeria. Kuti (2011) 

delved on the News Agency of Nigeria (NAN) which was established to counter the 

domination of the nation‟s air waves by the Western media in the wake of the advances in 

Information and Communication Technology (ICT) with their ethnocentric and eurocentric 

reportage analyses and comments.   

Irabor (2015), looked into the influence of the mass media in the political 

development of Nigeria. This influence of the media dated back to the pre-independent era 

when nationalists relied on the few available media to fight against the colonialists which 

featured among others: the emergence of television and  activities of the press in ensuring the 

independence of Nigeria; the role of the Nigerian media during the military administration 

and the various military decrees that forbid press freedom; and the role of the press in this 

contemporary time and submitted  that the press should be given freedom of expression . 

Akashoro, Okidi and Ajaga (2013), within the historical and ideological contexts, 

attempted to trace the development of the Nigerian broadcasting industry from a colonial 

initiative to a wholly public (government) enterprise and an admixture of public and private 

operations following deregulation. It was noted that the challenges of the dynamic social 

forces in the media environment impinging on the operations, creativity and potentials of 

media operatives were daunting indeed. 

Having discussed an overview; identified the focus /objectives and reviewed related 

works in order to identify the gap the study intends to fill when completed, the paper 

presently examines the evolution and development of mass media in Nigeria. 
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Evolution and development of broadcasting in Nigeria 

As had been previously discussed elsewhere in this paper, the mass media began in 

Nigeria with the publication of Iwe Iroyin in 1859 by Rev. Henry Townsend, a British 

missionary.
 
Iwe Iroyin represented the very first news media ever published in Nigeria and 

was published in order to inculcate the habit of reading among the Yoruba and to also serve 

as a platform for businessmen to advertise their businesses. History reveals that a lot of other 

newspapers also came into circulation from 1860 to 1960. For example, there were papers 

like the Lagos Times in 1880, which started a tradition of active and diverse debates in the 

mass media. Others included: Anglo-African (1863), Gold Coast Advertiser (1880), Lagos 

Observer (1882), The Eagle and Lagos Critic (1883), The Mirror (1887), The Nigerian 

Chronicle (1908), The Lagos Standard (1894), Lagos Weekly Record (1884), African 

Messenger (1921), The West African Pilot (1937) by Dr. Nnamdi Azikiwe and Nigerian 

Tribune in 1949 by Obafemi Awolowo (Irabor, 2015)  

Later, the Federal Government of Nigeria (FGN) also established its own media outfit 

called the Morning Post but the publication did not last after revolt by the people (Akashoro, 

Okidu and Ajaga, 2013) discovered that the paper was just spying for the government and not 

really serving the people. However, it is important to note that the mass media could be 

divided into two which are print media and broadcast media (electronic). Okunna (1999) 

stated that the electronic media comprising of radio and television are distinct from other 

media because they make use of transmission technology through which their signals are 

scattered far and wide.  

However, of all the electronic media of communication only radio and television are 

referred to as broadcast media and thus, can also be referred to as public media. Okunna 

(1999) further added that this technology involves the use of a transmitter which generates 

electromagnetic impulses that carry voice transmissions or messages which make up radio 

and television programmes. Radio waves travel through the air, carrying the programmes to 

homes and other locations where they are received through radio and television sets. There 

are no wires connecting the transmitter to these receiving sets, hence communication through 

the broadcast media is also known as wireless communication or wireless transmission. Thus, 

the broadcast media are known to possess characteristics such as; transience, limited airtime 

and limited mental demand (Hatchen, 1971). 

The broadcasting media started in Nigeria with the radio broadcasting in 1936 as a 

relay of the British Empire services. It can be observed that before the fourth decade of the 

20
th

 century, the British colonialists had depended on the print media for publicity and 

propaganda and they later added radio to their arsenal of information dissemination. The 

station began operations with “the establishment of a relay station in Victoria Island, Lagos 

which disseminated broadcast information to major towns in Nigeria via the wired wireless 

device otherwise known as rediffussion (Raufu, 2011). In 1956, with the establishment of 

what came to be known as Nigerian Broadcasting Corporation (NBC), broadcasting was 

incorporated under law and operated under the policies of the Federal Ministry of 

Information. The provisions of this law, called the 1956 Nigerian Broadcasting Corporation 

Ordinance stated that “the corporation could carry on all such activities as may appear 

“requisite, advantageous or convenient” and could erect, maintain wire distribution services”. 

This law thus became the first in the nation‟s history to provide the legal platform for the 

establishment of broadcast media in Nigeria (Raufu, 2011). 
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It was not until a hundred years after the first newspaper “Iwe Irohin” was read on the 

streets of Abeokuta, that Nigerians began to view motion pictures on tube with the 

establishment of the first television station in Nigeria and black Africa known as WNTV. 

This station beamed the first signals on the 31
st
 of October 1959, which is a hundred years 

after the birth of the print media. Since Western Government of Obafemi Awolowo 

established the WNTV in 1959, television has continued to grow in leaps and bounds with 

each of the 36 states of the federation having at least two television stations (Raufu, 2011).  

Mass media is believed to be central to the over-all development of the society. This 

perception which has become accepted by different authorities on mass communication was 

derived from the age-long traditional roles of the media as agents of change. Without the 

media which, according to (Okunna, 1971), maintenance of constant flow of vital information 

for economic progress and national development is bound to be stagnated or at best be 

retarded. In line with this, this study examines the history of OGTV.  

 

Emergence of Ogun State Television in Nigeria 

OGTV Abeokuta, (at a point known as Gateway Television (GTV)) was inaugurated 

on December 25, 1981 as a public corporation, providing a free to-air television service, 

featuring drama, news, sports and movies. OGTV was created as a separate entity by a bill 

unanimously passed by the Ogun State House of Assembly and assented to by the then 

Governor of the State, Late Chief Bisi Onabanjo. All programmes broadcast in English, 

Yoruba and Egun reflecting the local contents to the service of the inhabitants.  

The television station commenced transmission on December 25, 1981 at a temporary 

site in rooms 409 and 410 at the Gateway Hotel, Abeokuta. It moved to the present site at km 

9 Olabisi Onabanjo Way, Abeokuta on May 13 1982, when the ultra-modern studios and 

office complex were commissioned. It has free to air station licence from the defunct Post 

and Telecommunications for the coverage of Ogun State. It functions as both a public 

broadcast service and a public commercial broadcast outfit. 

The station strives to provide quality service with a commitment and dedication to the 

future prosperity and aspirations of viewers. The mission statement of OGTV encompasses 

the need for a high revenue drive without losing sight of the station‟s social responsibility to 

the people. That mission still subsists today but with a transformation into a service that 

delivers high quality entertainment, educational, news and sports programmes (OGTV, 

2022).   

The administration of Ibikunle Amosun changed the name of the corporation from 

GTV back to Ogun State Television (OGTV) on May 29, 2011 in accordance with the policy 

of its founding fathers. OGTV has carved a niche in the projection of Yoruba language, 

culture and people by identifying their ethnic and socio-economic ingenuity and showcasing 

the Yoruba language as a preferred medium of communication and expression. On 7th June, 

2011, OGTV commenced 24 hour transmission and had sustained this till date with enriched 

programme content. 

Mission and Vision Statement of Ogun State Television 

To broadcast high quality media, content, projecting Ogun state and its quintessential 

news and values to the grass roots and viewers all over the world. Its vision included making 

OGTV Southwest‟s foremost digital media with worldwide coverage, reclaiming and 

sustaining its core value and pride in the nation. While its core value entails projecting the 
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Yoruba language, culture and people while identifying their ethnic, socio-economic ingenuity 

(OGTV, 2022). 

 

Hierarchical Structure of Ogun State Television 

At the top of the governance structure of the OGTV is the Board of Directors headed 

by the Chairman supported by other members of the Board. Responsibility for the day-to-day 

running of the television station was and still is in the hands of a General Manager (GM). 

Decisions on potentially controversial issues or materials are taken by the top management. 

From the level of GM, they are referred downward to Supervisors, i.e. the Manager (News) 

and from there to the Deputy Manager (News) and so on.
 
These included press releases and 

announcements/adverts which the Ogun State Government wanted to air on the television 

station. Other members of the Management team included Deputy General Manager 

(Programme Services), Assistant General Manager (Marketing Services); Assistant General 

Manager (News and Current Affairs); Director of Administration and Supplies; Head of 

Finance and; and Head of Engineering (OGTV, 2022).   

 

Various Departments of Ogun State Television 

Administrative Department:  

The Nigerianization policy that was pursued vigorously by OGTV created a 

realisation for well-organised training for all the staff. It was on this basis that the 

Administration Department became efficient especially with properly trained staff. The 

Administration Department in 1982 was divided into two main branches, the Personnel and 

the General Administration. Furthermore, it had been expanded and re-organised in order to 

cope effectively with increasing commitments. The Personnel Administration has the 

responsibility of passing instructions, promotion and recruitment, while the General 

Administration controls staff, pensions and finance of the organisation (OGTV, 2022). 

 

Programmes Department:  

The Programmes Department produced national and regional programmes, which 

cover about three indigenous and pidgin languages. The languages of broadcast in addition to 

English included Egun and Yoruba. The Department also aired programmes on music and 

music research, talks, features, drama and religion, educational and family welfare. With the 

provision of library of gramophone records, it had created efficiency in the output of 

programmes. 

News and Current Affairs Department:  

This Department produced national and regional news bulletins and world news. 

From the newsroom by monitoring some foreign stations like Associate Press, Reuters and 

Agence France Press, they all made their world news more comprehensible. 

 

Engineering Department:  

The Engineering Department was charged with the maintenance of technical equipment like 

transmitters, VHF equipment receiving stations and studio machines generally, as well as all 

the stand-by diesel plant and programme lines. Also, there were some modern equipped 

vehicles used to improve the broadcasting service. The Department thus, ensures that 

programmes devised and produced by the station reach their targeted listeners through 

technically sound equipment (OGTV, 2022). 

 

Finance Department:  

The Finance Department is also regarded as the Accounts Division, which primarily deals 
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with all the financial records of the station. Formally, the Division had to contend with some 

sizeable amount of difficulties arising from a change over from government pattern of 

accounting to the commercial system such as double-entry, book-keeping accounting. But as 

time went by, the thoughts to mechanise accounting for the station coincided with the 

mechanisation of payroll and advance ledgers. Presently, the Department uses computers for 

the operation of the accounting system, thereby streamlining their operation in order to cope 

with the expanding nature of services of the station. There is a system of internal audit in the 

Division. 

Marketing Department:  

              The Marketing Department is charged with the responsibility of all the commercial 

services of the station such as advertisements, paid announcement and informed 

commentaries among others. The department offers a three-tier commercial service from a 

network of stations. Through marketing services, the department had maintained a balance 

between the general character of the station and their programmes that is political impartiality 

and respect for minorities by entertainment, information and education. With the wide scope 

which the division has made in reaching the entire South-West Region, OGTV sees 

advertising as a form of mass communication as it has been accepted as a function of the 

society. 

Advertising as such is seen as a major source of revenue for the television station and 

as such, the work of collection and broadcasting of advertisement becomes crucial to the 

television station. In the department, there is a section for local advertisement that is within 

Ogun State, there is another one for general advertisement from all over the country and there 

is also one for legal advertising. This department is headed by a Business or Commercial 

Manager. Members of this department hardly stay in the office; they go out soliciting for 

adverts in order to ensure the steady flow of revenue for the station.  

As it has been established earlier, OGTV was established in 1981 to disseminate 

information to the grass root level and also to cover the whole of South-western Region. It 

has various programmes which are educational and also provides job opportunities for the 

citizens. So its impact on the peoples of Nigeria is the focus of our next discussion. 

 
    Impact of Ogun State Television on the people  

           In the opinion of (Agamanolis, 2022), conventional broadcasting has the impressive 

power to create shared experiences over huge audiences or even entire populations. The 

sharing of such experiences deepens our sense of connectedness with others, which in turn 

arguably leads to positive effects in society as a whole. Interactive television and related 

technologies have the potential to further collapse distance and broaden these positive effects 

of broadcasting enabling new modes of communication, providing an enhanced sense of 

community, offering opportunities to meet new people, and allowing them to build 

relationships in new ways.  

         While writing on the Nigerian experience (Onabajo, 2022) opined that broadcast media 

has come a long way in the country, from the era of colonialism, through post-independence 

activities, military dictatorship to that of private participation. Since the world has become a 

global village, there is no way in which Nigeria can be isolated from the development that is 

sweeping across the broadcast industry, in terms of technological and programming inputs.  

 More of such impacts included: Providing information that could be desirable for 

development; bringing an awareness of technological and scientific break-through; helping 
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programme development especially in the area of educational and public affairs broadcasting; 

revealing agencies such as UNESCO, UNICEF, UNDP programmes of intercultural 

relevance; making available international broadcast co-operation in areas of programme 

exchange; and training facilities and broadcast technology (Onabajo, 2022).  

Broadcasting generally is of great importance especially for a developing country like 

Nigeria in general and Ogun State in particular. It is a notable fact that it is one of the 

quickest and cheapest means of communication with a large number of audiences within a 

short period time. In other words, OGTV aimed to inform, educate and entertain, with 

particular emphasis on the need for people to be informed about government activities and 

plans as well as their roles towards good governance together with rights, duties and 

responsibilities of the citizens. Also through OGTV, people were informed on the social, 

cultural, religious and economic activities in various parts of the state and country (Okafor 

and Malizu, 2013). 

Television broadcasting in West Africa and Nigeria particularly, is one of the most 

wide spread mass media. Television is received in homes, cars, on phones, laptops and 

elsewhere interconnects members of the societies. Whenever television is used, it affects the 

lives of the people in definite ways. Santas and Ogoshi (2016) noted that “no mass medium 

has ever exploded over a continent as television. The explosive use of television is not 

restricted to the western world as the same phenomenon is experienced in similar vein in all 

parts of the world where television is introduced.   

The rapid increase in the volume of information and entertainment has brought about 

a certain degree of homogenisation of different societies, which paradoxically, cut off people 

from the society in which they live as a result of media perpetration into their lives. Okafor 

and Malizu (2013), indicated that the introduction of new traditional societies has seldom 

failed to shade nation‟s honoured cultural practices, simple life styles, social aspiration and 

economic patterns (Santas and Ogoshi, 2016). Television can also be used as an instrument 

for political education. While all these efforts are desirable, those who have watched children 

programmes on television will agree that although some programmes try to inject educational 

values, others have allowed entertainment to dominate. The effort of television to serve the 

public in various dimensions has often failed due to language difficulties, wrong allocation of 

time for programmes to be aired, poor presentation and choosing the wrong audiences.   

However, it is necessary to state categorically that OGTV has been playing a very big 

role in providing information to the people of Ogun State and its environs. Culturally, the 

television station has occupied the frontline in reawakening the state and country especially 

with the coverage of all the remote parts of the state and country by collecting programme 

materials relating to the religion and their ways of life generally.   

Obviously, an integral part of the programme activities of the station is the staging of 

„Cultural Night‟ every year in the station premises. While in the areas of linguistic diversity 

and widespread illiteracy, there has been some consideration in their programme policy by 

broadcasting in the local languages derivable in the state. Indeed, they were able to transmit 

all the activities through their live broadcast on their transmission network.    

The television station has been quite helpful in the area of rural development due to 

the fact that it covers great distance and leaps all kinds of natural barriers. Thus, OGTV helps 

in the moral and spiritual development of the youth through different religious programmes 

aired on the station. The station has serve as a platform where it affords reasonable 

opportunity for the discussion of conflicting views on issues of public importance. The NBC 
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gave individuals and groups the right to use a broadcaster‟s facilities to respond to personal 

attacks.   

OGTV has served as a platform for employment generation in Ogun State. It employs 

people as scriptwriters, newscasters, dramatists, engineers, computer technologists, drivers 

and reporters amongst others in order for the public to be entertained. The television station 

has demonstrated efficiency in lecturing through symbolic modelling and hours spent 

watching television, which is a continuous form of symbolic models, provided ample reason 

to believe that children construct a significant part of world image on the basis of mass 

mediated information.    

The television station also has a socialising effect on the people of Ogun State 

especially the youths. This is because the station creates awareness of world affairs thereby 

increasing desire for involvement and change. For instance, the programme campus circuit 

keeps the youths abreast of current happenings on campuses in the state and across the 

federation. It talks on the fun life, the academic success, admission, graduation and 

ceremonies among others. The programme also focuses on the profile of a given school by x-

raying life on campus and youths in general through capitulating real life stories designed to 

educate students and lecturers.   

Furthermore, OGTV has shown keen interest in education by going an extra mile to 

explain what Universal Primary Education was all about. Also, by providing educational 

services to schools both in areas where it was necessary to supplement classroom teaching 

with syllabus oriented subjects together with other areas that would add to a learner‟s 

knowledge. They also made available programmes for adults that are out of school to help 

develop them so as to appreciate and understand their social environment. The television 

station also collaborates with some institutions of higher learning in their programme of 

studies for the benefit of the external students.
 
In addition, with the establishment of 

commercial broadcasting, OGTV has recorded a lot of success in the area of revenue 

generation. Especially, through advertisements, paid announcements and some programmes 

that are of commercial benefit. 

Socially, the television station has been encouraging people with all forms of creative 

activities like musicians, writers, dramatists, actors and actresses, composers among others to 

feature on different programmes on the station with the aim of promoting the social life of the 

people through their live performances. Also, through some special programmes and 

commentaries, OGTV have succeeded in promoting and inculcating good values for the 

people of Ogun State. 

In the arena of sport reportage, OGTV occupies an important position in popularising 

sports, particularly football through regular live broadcast of national and international 

matches. The station beams live sporting events like national sports, championship, Olympic 

and Commonwealth games and the World Cup. 

Challenges Facing OGTV 

As maintained above broadcast media can have positive impact that covers all strata 

of human endeavour. However, some of these positive effects can also lead to negative 

implications such as the imposition of foreign culture on the indigenous ones. This can lead 

to cultural imperialism or cultural synchronization.
 
Quite a number of foreign programmes 

are irrelevant to the needs of developing nations because they are produced without any 

consideration of the requirements of these nations.
 
In addition, developed nations have 

continued to portray the regions of the developing world as areas of earthquake, natural 



International Journal of Research in Education and Sustainable Development | ISSN: 2782-7666 

Vol. 2, Issue 5 (May, 2022) | www.ijaar.org  

 

89 

disasters, conflicts and economic chaos. The Western media's onslaught against Nigeria and 

other parts of Africa has continued to dent the image of African people.  

In the area of trade and commerce, global broadcasting has been negatively used by 

the West to dominate the World market by tactically denouncing goods from developing 

countries. No wonder the discussion on the need for new world information and 

communication order has been raging since it started some years ago. 

 Education is another area where global broadcasting has played a lopsided role. 

During the colonial era, programming was designed to ensure that western education, whose 

content was culturally and educationally irrelevant was broadcast. 

Global broadcasting has helped to promote crime in the third world, through 

exportation of programmes which expose the criminally intentioned to sophisticated ways of 

committing and covering up crime. 

The West, due to its technological superiority and financial solvency, has been able to 

use global broadcasting to its advantage, through music. Although international broadcasting 

has affected the lives of listeners and viewers, broadcasting leaders like the CNN, BBC and 

VGA, are still guilty of subjectively and selfishly using their media to set the agenda, which 

are detrimental to the desired sustainable development which the developing countries yearn 

for. 

    Apart from the global bad influences on broadcast media in Nigeria, there are also some 

local crises confronting them. It could be argued that OGTV is facing challenges similar to all 

television stations in the country which include: poor funding, overbearing government 

influence, lack of modern facilities and so on. Poor funding is a major problem that has been 

affecting the operation of OGTV. The station is being starved of adequate subvention by the 

government, leading occasionally to inability of the station to pay staff as and when due, and 

of course there is the resultant lack of staff motivation. 

There is also the challenge of overbearing influence of the government. This is rather 

a great challenge facing the station. The Ogun State government exercises total control over 

the activities of the corporation including the appointment and dismissal of staff. The staff 

know that once any story contravening the government interest is aired, their job is at stake. 

Government functionaries, especially through the Ministry of Information monitor the entire 

operation of OGTV. OGTV remains the mouthpiece of government and this affects its 

objectivity, credibility and professionalism. 

     Life insurance scheme is an incentive that the government is supposed to provide for the 

management and staff of OGTV but the Ogun State Government has no provision for this. 

Some competent and dedicated staff of the station have lost their lives in the course of 

carrying out their official assignments. Still, the government has not provided effective 

welfare mechanism that will protect and secure their lives.  

It has been noted that since independence, more languages have been introduced on 

the broadcast media in Nigeria. It is evident that the trend has wetted the appetite of an 

increasing number of ethnic groups to demand that their languages be used in radio/TV 

programmes. But, unfortunately, the reverse is becoming the situation with present crop of 

electronic media such as OGTV in the country. Most presenters, now find it difficult in 

pronouncing names of even their tribesmen in the native languages. In the same vein, national 

values, culture and social heritage are becoming subjugated as today‟s media content project 
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foreign social cultural values at the period of the nation‟s social interest. Yet the NBC has put 

the ratio of media contents at 70-30 in favour of local programmes against foreign 

programmes.  

 

Conclusion 

This paper has been able to identify the various ways that OGTV has been able to 

positively impact the lives of the people of Ogun State. It has also examined the various 

challenges faced by OGTV which has a major impact on her competitiveness in the television 

broadcast industry of Nigeria. It was observed that Ogun State was not left out of the global 

information hub which ICT has made possible. As a matter of fact, OGTV has also joined 

numerous television stations across the globe to provide cable and online television services 

to 4its teeming population of viewers. However, much is still needed to be done especially in 

the areas of adequate funding, more autonomy and upgrade of facilities for the station to 

function optimally.  

 

Recommendations 

 In view of the foregoing, the following are recommended:  

Most of the aforementioned challenges are not insurmountable. Poor funding should 

be addressed if the state government inject more money into the station for it to function 

more effectively. Also, private and individuals corporations sponsor some programmes of the 

TV Station. The Ogun state television should also improve its advert based programmes and 

establish other business ventures that could augment the statutory income of the station;  

The government should give autonomy to the TV station and also to make its news 

worthwhile. The domination of the OGTV by Ogun State Government is seriously affecting 

the reporting and the credibility of the TV station to the extent that some people regard it as 

mere mouthpiece of any government in power in Ogun State. This has seriously led to the 

reduction in its patronage because of lack of confidence in the station. The station should 

always be objective and should not make Ogun State Government‟s interest its utmost 

priority but the people. 

Furthermore, the TV station should address the problem of modern equipment by 

sourcing for financial assistance from the State Government and some influential 

personalities in the state. The acquisition of modern technologies will lead to increase in 

patronage and this will boost the business and financial status of the state.  

Absence of life assurance scheme should also be addressed using pension scheme 

programmes for staff. Individual should be allowed to determine the amount to be checked 

off from their salaries every month. 

Also, the issue of what language to use as medium of broadcast has been solved by 

OGTV as they broadcast in English Yoruba and Egun which is the two indigenous languages 

but it is advised that Ijebu, Awori, Remo and Egba dialects should be added for more 

inclusiveness.  

Finally, press organizations should always adhere to professionalism and the ethics of 

journalism and never to succumb to socio-political forces influencing the quantity and quality 

of information made available to the public. 
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