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Abstract 

The tourism experience was perceived traditionally, in terms of products, destinations and 

consumption patterns. Women have contributed greatly to tourism development, promoting 

transport development and encouraging hotel progress, which help in reducing or 

eliminating poverty. This study sheds light on the extent of women participation in tourism 

development. The specific objective of the study is to examine the factors affecting women 

participation in tourism development and how tourism industry benefits women. This study 

collected qualitative and quantitative data from respondents; primary and secondary 

sources. Data were collected using two methods: oral interview and administration of 

structured questionnaires, which were randomly administered at the various study sites. The 

data were analyzed by using descriptive statistic, simple percentages, bar-chart, pie-chart 

and chi-square respectively. Results obtained revealed that 90.8% of the factors affecting 

women participation in tourism development include: lack of financial capital, poverty, 

illiteracy, traditional perception, religious factor, child bearing and career development 

issues. The findings also indicated that 88% of the respondents are of the opinion that 

policies such as tourism education, trainings, internet marketing, and formation of business 

network for self-support and municipality support can be employed to improve women 

participation in tourism development. The study therefore recommended that there should be 

training programmes, workshops and seminars financed by Oyo State Government to 

improve the business skills of women in tourism, hotel and transportation industry, among 

others. 

  

Keywords: Women Participation, Employment Status, Economic Benefits, Traditional 

Perception, Equal Benefits, Tourism Development 
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Introduction 

Tourism is not only ideally poised to ensure prosperity, but also to promote empowerment, 

gender equality, youth employment and children’s inclusion. Women have considerable 

potentials and experience of managing tourism component such as accommodation, 

transportation and conserving natural attraction resources (UNWTO, 2017). Till date, the 

tourism sector has played a significant role in empowering women politically, socially and 

economically. However, decisive action on behalf of both men and women’s employment are 

ending all forms of discrimination. Worldwide, women organizations have contributed 

greatly to achieving sustainable development, promoting and encouraging progress of women 

working in tourism sectors, hotel industry and transport sector which will help reduce or 

eliminate poverty (WTO, 2016). 

 

According to United Nation World Tourism Organization, tourism is a rapidly growing 

phenomenon and has become one of the largest and fastest growing industries in the World 

(UWTO, 2017). At the national level, it generates revenues and acts as an engine for 

development through Foreign exchange earnings at local levels. It also creates direct and 

indirect employment and distributes income to local people (Davies, 2015).The contribution 

of tourist to Nigeria’s Gross Domestic Product (GDP) from government revenues generated 

via levies on the hospitality sector is put at #1.149million in 2017, while in (2018) total 

revenue of #3133.00 billion was generated from oil and tourisms which dominates the 

economy in areas of construction, telecommunications retail and manufacturing (Ayeni, 

2013). 

 

Women do get involved or employed but the level of involvement is low and relatively 

insignificant as most are employed in the low-skilled sector of the industry such as 

housekeeping vendor, cleaners cook assistants, and waitressing. The reason for this situation 

include wide spread of poverty, illiteracy and lower access to land capital than their male 

counterpart. Women are well represented in service and clerical levels jobs but poorly 

represented at professional levels. Women occupy fewer than 30% of all post in public sector 

and only 17% of this in senior Cadre. Only one in every three employees in tourism sector is 

a woman due to inadequate access to financial resource, lack of education, training and 

inadequate motivation. 

Based on the above problems, the objectives of the study are: to examine the extent of 

women participation in tourism sector, accommodation and transportation industry; to 

examine the roles and employment status of women’s in the tourism sector; to examine how 

tourism sector benefits women; to examine the factors affecting the participation of women in 

tourism development; and to examine the policy and efforts put in place to encourage women 

participation in tourism development. 

Conceptual Framework 

Women Participation  

The following diagram indicates the role of women participation in basic element of tourism. 

As a services based industry, tourism consists of a number of tangible and intangible 

elements include basic infrastructure such as transport, accommodation,  tours, souvenirs 

while the intangible element or components the education, culture, adventure or simply 

escape and relaxation.  
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Source: (Bhatia, A. 2017).  

 Ateljeuic & Peter (2017) stated that women became important after being 

acknowledged by United Nation’s Millenniums Development Goal (MDG) in which five out 

of eight goal are directly and indirectly related to women empowerment “promote gender 

equality”, which aims are to benefit poor through tourism, protect the environment and 

empower women. 

Tourism creates important employment opportunities to women and in most of the 

case income generated either as the main source of income. ILO estimates women account 

for 46% of wage employment in tourism globally and up to 90% if including catering, 

transportation and accommodation sector (DM Cross Cutting Issues and Gender, 2012). It is 

important to identify that tourism jobs are often flexible and can be done from the work 

place, households or communities. As employees, women are well represented in tourism 

destination, but they are more likely to reach tourism professional employment level. 

Generally, their average income is lower than men’s. The working conditions for unskilled 

women are mostly sub-standard. 
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Theoretical Framework 

This study is based on the combine theories of Participation and Empowerment. 

 

 

 

 

Source: (Markus and Mao, 2018) 

Participation Theory   

 According to Jorge F, (2018), participation theory is a conceptual framework which 

attempts to bridge the subject and object distinction. It is a theory of knowledge which holds 

that meanings are enacted through the participation of women mind and power with tourism. 

Claridge (2004) in his Report “Designing Social Capital Sensitive Participation 

Methodologies” observed  that the importance of participation grew out of the recognition 

that the worlds’ poor have actually suffered as a result of development, and that everyone 

including women needs to be involved in  tourism development, decision making, 
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implementation,  transportation sector, accommodation, and tourist destination/attraction 

benefits.  

Women participation refers to collective or individual processes which influences 

decision making process in the tourism organization. The aim of optimizing participation and 

engagement of women in tourism provides an opportunity to design tools informed by the 

updated participatory information systems theory in application to women. Participation 

theory is a theory of knowledge which holds that meaning is enacted through the participation 

of women mind. Equal participation in society whether in terms of opportunities or outcomes 

requires effort in legal, social, political and cultural domains to tackle all forms of women 

discrimination. 

Empowerment Theory 

Empowerment is the granting of political, social or economic power to an individual.  

It refers to as women engagement in informal and formal capacities. Empowerment is both a 

value orientation for working in the community and theoretical model for understanding the 

process and consequences of efforts to exert control and influence over decisions that affect 

one’s life, organizational functioning and the quality of community life (Perkins& 

Zimmerman, 1995 & Warschausky, 1998). The value orientation of empowerment suggests 

goals, aims and strategies for implementing change. Empowerment theory provides principles 

and a framework for organizing women knowledge. The development of empowerment 

theory also helps to advance the construct beyond a passing political manipulation. 

Methodology 

The work evaluates tourism centres within Ibadan Metropolis in Oyo State from year (2013-

2018) while the population for this study was made up of some specific people who are more 

knowledgeable on the tourism values, hotel and transport sector. The study employed both 

the primary and secondary sources for data gathering. Two hundred and (220) copies of the 

questionnaire were administered by the researcher while a total of 180 questionnaires were 

retrieved. Also, the secondary data were gathered through interaction with different 

publications that are relevant on the subject matter and related discipline while the results 

were content analyzed. 
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Findings and Discussions 

Table 1: Groups of Respondents 

S/

N 

Group Frequency Percentage % 

1 UI Zoological Garden 20 11.1 

2 Agodi Garden 20 11.1 

3 National Museum Unity 20 11.1 

4 Trans Amusement Park 20 11.1 

5 5 Hotels in Ibadan Metropolis 30 16.6 

 

6 

ABC/ Peace Mass Transit Transport 

Company 

30 16.6 

7 Ufitfly/ Lummy Travel Agencies 

Company 

30 16.6 

8 Oyo State Tourism Board 10 5.6 

 TOTAL 180 100 

 Source: (Field Survey, 2019) 
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A total number of one-hundred and eighty respondents were interviewed. 20(11.1%) were 

interviewed from UI Zoological Gardens, Agodi Gardens, Trans Amusement Park and 

National Museum of Unity while  30(16.6%) where interviewed from, ABC/ Peace Mass 

Transit Transport Company, Ufitfly/Lummy Travel  Agencies Company and 5 Hotels in 

Ibadan Metropolis, 10 (5.5%) were from Oyo State Tourism Board. 

DESCRIPTIVE ANALYSIS OF SOCIO-DEMOGRAPHIC CHARACTERISTICS OF 

RESPONDENTS 

DEMOGRAPHC 

CHARACTERISTICS 

FREQUENCY PERCENTAGE 

Sex 

Male  

Female 

Total  

 

79 

101 

180 

 

43.9 

56.1 

100.0 

Age  

11-20 

21-30 

31-40 

41-50 

>=51 

Total 

 

40 

51 

46 

34 

9 

180 

 

22.2 

28.3 

25.6 

18.9 

5.0 

100 

Religion 

Christianity 

Islam 

Traditional 

Total 

 

130 

46 

4 

180 

 

72.2 

25.6 

2.2 

100 

Marital Status 

Married 

Single  

Widowed  

Total 

 

91 

82 

7 

180 

 

50.6 

45.6 

3.9 

100 

Educational 

Qualification 

Secondary School 

 

 

37 

 

 

20.5 
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NCE /OND 

HND/ BSC 

Higher Degree 

NONE 

Total 

40 

68 

35 

 

180 

22.2 

37.8 

19.4 

 

100 

Occupation 

Student 

Civil servant 

Self- employed 

Travel agencies 

Transporter 

Hoteliers 

Total 

 

32 

25 

33 

30 

30 

30 

 

180 

 

17.8 

13.9 

18.3 

16.7 

16.7 

16.7 

 

100 

Monthly Income   

 ≤ = #20,000    

#20,000- #40,000 

#40,001-#60,000  

61,001- #80,000 

≥#80,000 

Total  

 

69 

43 

22 

15 

28 

3 

180 

38.3 

23.9 

12.2 

8.3 

15.6 

1.7 

100 

Source: Field Work, 2019 

OBJECTIVE ONE (1): THE EXTENT OF WOMEN PARTICIPATION IN TOURISM 

DEVELOPMENT. 

Findings and Results 

Results show that 44% of the respondents strongly agreed and 34.4% agreed that tourism is a 

male dominated sector. 2.7% were neutral. Just 11.1% strongly disagreed and 7.2% disagreed 

to the claim. 

Results show that 31.0% of the respondents strongly agreed and 40% agreed that women 

participation in tourism sector is low. Similarly, 2.7%   of the respondents strongly disagree 

and 2.8% of the respondents disagree to the claim.  Just 1.6% showed neutral opinion.  
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Results show that 52.1% of the respondents strongly agreed and 41.1% agreed that the extent 

of women participation in accommodation sector is high. Similarly, 15% strongly disagree 

and 9% disagreed with the claim. 1.1% of the respondents’ opinions were neutral. 

Results show that 48% of the respondents strongly agreed and 33.3% agreed that Women are 

better at marketing accommodation facilities. Only 7.2% strongly disagreed and 6.6% 

disagreed with the claim.6% of the respondents’ opinions were neutral.  

Results show that 40% of the respondents strongly agreed and 35% agreed that few women 

participate in transportation sector. Only 15% strongly disagreed and 8.8% disagreed with the 

claim. 1.1% of the respondents’ opinions were neutral.  

Results show that 52.2% of the respondent strongly agreed and 39.4% agreed that Women are 

better at marketing Tourism Product. Only 4.4% strongly disagreed and 2.2% disagreed with 

the claim. 1.6% of the respondents’ opinions were neutral.  

Results show that 34.4% of the respondent strongly agreed and 31.1% agreed that Women are 

better resources for International Tourism Development. Only 25% strongly disagreed and 

9.4% disagreed with the claim. 2.7% of the respondents’ opinions were neutral.  

Results show that 45% of the respondents strongly agreed and 36.6% agreed that Women are 

key in promoting cultural tourism. Only10% disagreed and 6.1% strongly disagreed with the 

claim. 2.2% of the respondents’ opinions were neutral.  

Results show that 43.3% of the respondents strongly agreed and 35.5% agreed that Women 

are Men participate in festival affairs than women. Only 11.1% disagreed and 7.2% strongly 

disagreed with the claim. 2.7% of the respondents’ opinions were neutral.  

Results show that 50% of the respondents strongly agreed and 44.4% agreed that Zoological 

garden, Agodi Garden and other recreational centers, are part of tourism attraction in Oyo 

State. Only 2.2% disagree and 2.2% strongly disagreed with the claim. 1.1% of the 

respondents’ opinions were neutral.  

Conclusion: Women participate in tourism industry.  

OBJECTIVE TWO (2): THE ROLE AND EMPLOYMENT STATUS OF WOMEN‘S 

IN TOURISM SECTOR 

Results show that 39.4% of the respondents strongly agreed and 36.6% agreed that Tourism 

sectors offered empowerment to women. Only 13.3% disagreed and 6.7% strongly disagreed 

with the claim. 3.8% of the respondents’ opinions were neutral.  

Results show that 45.5% of the respondents Agreed and 45.5% strongly agreed that Tourism 

sector empowers women politically, socially, and economically. Only 11.1% disagreed and 

8.8% strongly disagreed with the claim. 1.1% of the respondents’ opinions were neutral.  

Results show that 40% of the respondents strongly agreed and 28.3% agreed that 

Employment status of women in tourism sector is low. Only 16.7% disagreed and 12.8% 

strongly disagreed with the claim. 1.7% of the respondents’ opinions were neutral.  
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Results show that 50% of the respondents strongly agreed and 44.4% agreed that Travel 

Agents play important Roles in Tourism Development. Only 2.2% disagreed and 1.1% 

strongly disagreed with the claim. 1.1% of the respondents’ opinions were neutral.  

Results show that 50% of the respondents strongly agreed and 43.9% agreed that Tour 

Agents play important roles in Tourism Development. Only 3.3% disagreed and 1.7% 

strongly disagreed with the claim. 1.1% of the respondents’ opinions were neutral.  

Results show that 52.2% of the respondent strongly agreed and 38.8% agreed that 

Employment status of women in accommodation industry is high. Only 4.4% disagree and 

3.3% strongly disagreed with the claim. 2.2% of the respondents’ opinions were neutral.  

Results show that 48.3% of the respondents strongly agreed and 40% agreed that the role of 

women as a receptionist in the hotel industry is important. Only 4.4% strongly disagreed and 

3.8% disagree with the claim. 3.3% of the respondents’ opinions were neutral.  

Results show that 43.3% of the respondents strongly agreed and 44.4% agreed that 

Employment status of women in Transport Industry is low. Only 5.6% strongly disagreed and 

5.0% disagreed with the claim. 1.7% of the respondents’ opinions were neutral.  

Results show that 46.1% of the respondents strongly agreed and 41.6% agreed that Women 

participation in recreational center, Trans-Amusement Park, and others tourist destinations is 

important. Only 5.0% strongly disagreed and 4.4% disagreed with the claim. 2.7% of the 

respondents’ opinions were neutral.  

Results show that 42.2% of the respondent strongly agreed and 42.8% agreed that Women are 

the key in organizing tourist attraction. Only 8% strongly disagreed and 7% disagreed with 

the claim. 3.3% of the respondents’ opinions were neutral.  

Conclusion: Women are offered employment in tourism but do not play key roles.  

OBJECTIVE THREE (3): HOW TOURISM SECTOR BENEFITS WOMEN 

Results show that 51.1% of the respondents strongly agreed and 38.8% agreed that Tourism 

is a major source of income generation for women. Only 3.9% strongly disagreed and 3.3% 

strongly disagreed with the claim. 2.8% of the respondents’ opinions were neutral.  

Results show that 43.3% of the respondent strongly agreed and 33.8% agreed that Tourism 

sector benefits women through entrepreneurship. Only 9.4% strongly disagreed and 8.3% 

disagreed with the claim. 4.4% of the respondents’ opinions were neutral.  

Results show that 45% of the respondents strongly agreed and 34.4% agreed that 

Employment status of women in tourism sector is low. Only 10% strongly disagree and 8.9% 

disagreed with the claim. 1.7% of the respondents’ opinions were neutral.  

Results show that 42.2% of the respondents strongly agreed and 41.1% agreed that the Hotel 

sector is a major source of income for women. Only 3.9% strongly disagreed and 3.3% 

disagreed with the claim. 2.8% of the respondents’ opinions were neutral.  

Results show that 33.3% of the respondents strongly agreed and 30.5% agreed that Women 

benefit from accommodation industry. Only 17.8% strongly disagreed and 16.1% disagreed 

with the claim. 2.2% of the respondents’ opinions were neutral.  
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Results show that 16.7% of the respondents strongly agreed and 16.7% agreed that 

Transportation sector is a major source of income generation for women. Only 39.4% 

strongly disagreed and 22.2% disagreed with the claim. 5% of the respondents’ opinions were 

neutral.  

Results show that 45% of the respondents strongly agreed and 38.9% agreed that few women 

benefit from transportation sector. Only 35% strongly disagreed and 9.4% disagreed with the 

claim. 1.1% of the respondents’ opinions were neutral.  

Results show that 42.8% of the respondent strongly agreed and 40% agreed that 

Transportation services offer flexible work arrangements for women. Similarly 5.6% strongly 

disagreed and 4.4% disagreed with the claim. 1.7% of the respondents’ opinions were neutral.  

Results show that 46.7% of the respondents strongly agreed and 39.4% agreed that several 

women generate income from cultural tourism and recreational centres. Similarly 6.1% 

strongly disagreed and 4.4% disagreed with the claim. 3.3% of the respondents’ opinions 

were neutral. 

  

Results show that 46.7% of the respondents strongly agreed and 39.4% agreed that several 

women generate income from cultural tourism and recreational centres. Similarly 6.1% 

strongly disagreed and 4.4% disagreed with the claim. 3.3% of the respondents’ opinions 

were neutral.  

 

Results show that 49.4% of the respondents strongly agreed and 44.4% agreed that Women 

participate in Festival as spectator. Similarly 2.8% strongly disagreed and 2.2% disagreed 

with the claim. 1.1% of the respondents’ opinions were neutral.  

Conclusion: Tourism sector benefits women. 

OBJECTIVE FOUR (4):  FACTORS AFFECTING THE PARTICIPATION OF 

WOMEN IN TOURISM DEVELOPMENT 

Results show that 47.8% of the respondents strongly agreed and 45.6% agreed that Illiteracy 

is one of the factors affecting women participation in tourism industry. Similarly 3.8% 

strongly disagreed and 2.8% disagreed with the claim. 1.1% of the respondents’ opinions 

were neutral.  

Results show that 50% of the respondents strongly agreed and 40% agreed that Poverty is 

affecting women participation in tourism development. Similarly 3.9% strongly disagreed 

and 3.3% disagreed with the claim. 2.8% of the respondents’ opinions were neutral. 

Results show that 38.9% of the respondents strongly agreed and 30.5% agreed that Women 

are negatively affected when they are prevented from reaching managerial positions. 

Similarly 13.9% strongly disagreed and 12.9% disagreed with the claim. 3.9% of the 

respondents’ opinions were neutral. 

 

Results show that 44.4% of the respondents strongly agreed and 43.3% agreed that Child 

bearing and career development are affecting women participation in tourism. Similarly 5.0% 

strongly disagreed and 5.0% disagreed with the claim. 2.2% of the respondents’ opinions 

were neutral. 
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Results show that 48.9% of the respondents strongly agreed and 33.3% agreed that limited 

participation of women in transportation industry could be seen is as gender- bias. Similarly 

8.3% strongly disagreed and 6.7% disagreed with the claim. 2.7% of the respondents’ 

opinions were neutral.  

Results show that 41.7% of the respondents strongly agreed and 40.5% agreed that Women in 

transportation industry are not adequately engaged. Similarly 9.4% strongly disagreed and 

5.6% disagreed with the claim. 2.7% of the respondents’ opinions were neutral. 

 

Results show that 44.4% of the respondents strongly agreed and 37.2% agreed that Women 

are economically affected when they are excluded from transportation services. Similarly 

8.9% strongly disagreed and 6.1% disagreed with the claim. 3.3% of the respondents’ 

opinions were neutral. 

 

Results show that 46.7% of the respondents strongly agreed and 38.9% agreed that Women 

who work in the accommodation   sector are not adequately remunerated 

 Similarly 6.7% strongly disagreed and 5.6% disagreed with the claim. 2.2% of the 

respondents’ opinions were neutral. 

Results show that 43.3% of the respondents strongly agreed and 36.6% agreed that 

inadequate financial resources hinder women from investing in hotel industry 

Similarly 11.1% strongly disagreed and 6.1% disagreed with the claim. 2.7% of the 

respondents’ opinions were neutral.  

 

Results show that 53.8% of the respondents strongly agreed and 41.6% agreed that Sexual 

issues, religion, cultural, and biological factors affect women participation in tourism. 

Similarly 2.7% strongly disagreed and 1.1% disagreed with the claim. 0.5% of the 

respondents’ opinions were neutral. 

Conclusion: There are factors affecting the participation of women in tourism development. 

OBJECTIVE FIVE (5): POLICIES AND EFFORTS PUT IN PLACE TO 

ENCOURAGE WOMEN PARTICIPATION IN TOURISM DEVELOPMENT 

Results show that 50.5% of the respondents strongly agreed and 38.9% agreed that Tourism 

education is one of the policies to improve women participation. Similarly 5.0% strongly 

disagreed and 3.9% disagreed with the claim. 1.7% of the respondents’ opinions were neutral. 

Results show that 44.4% of the respondents strongly agreed and 43.3% agreed that Training 

women will improve their participation in tourism. Similarly 5.0% strongly disagreed and 

5.6% disagreed with the claim. 2.2% of the respondents’ opinions were neutral. 

Results show that 42.8% of the respondents strongly agreed and 43.9% agreed that Women 

work as policy- makers in tourism destination sector. Similarly 3.3% strongly disagreed and 

7.2% disagreed with the claim. 2.8% of the respondents’ opinions were neutral. 

 

Results show that 37.2% of the respondents strongly agreed and 37.8% agreed that Women 

work as policy -makers in accommodation sector. Similarly 11.1% strongly disagreed and 

9.4% disagreed with the claim. 4.4% of the respondents’ opinions were neutral. 
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Results show that 53.3% of the respondents strongly agreed and 38.9% agreed that Hotel 

management education is one of the policies to improve women participation. Similarly 4.4% 

strongly disagreed and 3.3% disagreed with the claim. 3.3% of the respondents’ opinions 

were neutral. 

 

Results show that 35.6% of the respondents strongly agreed and 46.1% agreed that 

Government made important efforts to improve women participation in tourism development. 

Similarly 9.4% strongly disagreed and 7.8% disagreed with the claim. 1.1% of the 

respondents’ opinions were neutral. 

 

Results show that 38.3% of the respondents strongly disagreed and 27.8% disagreed that 

Women work as policy maker in transportation sector. Similarly 12.8% strongly agreed and 

15% agreed with the claim. 6.1% of the respondents’ opinions were neutral. 

 

Results show that 41.1% of the respondents strongly agreed and 42.7% agreed that 

Communication skills improve women participation. Similarly 6.1% strongly disagree and 

8.3% disagree with the claim. 1.7% of the respondents’ opinions were neutral. 

 

Results show that 43.9% of the respondents strongly agreed and 47.2% agreed that Enhanced 

human resources skills can improve women participation. Similarly 3.3% strongly disagreed 

and 4.4% disagreed with the claim. 1.1% of the respondents’ opinions were neutral. 

 

Results show that 50% of the respondents strongly agreed and 43.9% agreed UNWTO made 

important efforts to improve women participation in tourism development. Similarly 2.2% 

strongly disagreed and 2.7% disagreed with the claim. 1.1% of the respondents’ opinions 

were neutral. 

 

Discussion of Findings  

        The results show that (56.1%) of the respondents were female while (43.9%) were male. 

Age distributions with higher percentage are 21-30 years with (28.3%) and closely followed 

by 31-40 years with 25.6%. Those with HND/BSC education certificate have the highest 

representation (37.8%) followed by NCE/ OND certificate holder (22.2%). The Marital status 

of the respondents (50%) were married followed by single with (46%) and 4% 

Widow/Widower. The occupational distributions showed that majority of the respondents 

were self-employed with (18.3 %) while (16.7%) of the respondents were working as travel 

agencies, hoteliers and transporter. 

In line with World Tourism Organization (2017), 78% of the respondents agreed to 

the fact that tourism is a male dominated sector. Although women do get employed  and work 

as receptionists in hotel industry but results show that 71% of the respondents agreed that the 

extent of women participation is low in tourism and transport industry and is relatively 

insignificant as most are employed in low- skilled sector of the industry such as 

housekeeping, cleaners and cooking.  Furthermore, 89% of the respondents also testified that 

the employment status of women in tourism and transport sector is low.  

 In addition, majority of women interviewed attest that they face many challenges as 

tourism manager and about 70 % of them do not have capacity to run tourism business and 

those who owned the tourism business were mainly those who used their personal savings 
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and pension to start their business. Many of the younger women did not own businesses due 

to problems of accessing start-up-capital. 

91% of the respondents also agreed that collateral to access loans for business growth, 

poor credit history and inadequate financial capital to purchase proper transport vehicle and 

office equipment as challenges facing women  in tourism industry.  Hence, Aina (2016) 

argued that though males may not be equally affected by financial barriers, the situation is 

worse for women.  

Brown (2016) posited that limited education and training in vocational studies are the 

barriers affecting women participation in tourism development. In support with Mensual 

(2018) result indicated that 90% of respondents stated that in extreme cases, society does not 

patronize tourism businesses that are run by women due to religion, biological, cultural, 

attitudinal and societal barriers.  

Also childbearing and career development were observed as another factors affecting 

women participation in tourism development.  Furthermore, results show that 92% of women 

in transport industry and hotel industry are not adequately engaged and remunerated. They 

are affected when they are excluded from participation.  

Therefore, findings suggest that women should be given opportunity to participate in 

tourism because they are better at marketing tourism product and hotel facilities in Nigeria. 

This agreed with Igbojekwe (2013) which revealed that women should be employed due to 

their efficient and supporting role in services such as reservations, reception, book-keeping 

and as key in organizing tourist attraction. It was also discovered that the roles of women as 

travel agents, receptionists, transporter and tour operator is very crucial. 

In aggregates, 70% of the respondents agreed in line with Oduntan (2015) that women 

should participate in tourism sector, transport and hotel industry because it offers them new 

employment opportunities. It offers empowerment to women socially and economically.  

Tourism industry helps women to reduce financial leakage and also serve as source of income 

generation.   

In line with Visser (2018),  87.7% of the respondents were of the opinion that training 

and expanding access to loan facilities, internet marketing, formation of business network for 

self-support as policies to improve women participation. Keethan, (2016) also indicated that 

education is the fundamental weapon for women to use against discrimination which seem 

visible in tourism industry. Also 93.9% of the respondents agreed that poverty eradication 

programmes must be accompanied by measures to empower women. 

Lastly, in aggregate, 83.7% of the respondents agreed that communication skills, enhanced 

human resources skills, advocacy campaigns by creating awareness and provision of new 

tourism employment opportunities could help to tackle low levels of women participation in 

tourism development as also explained by CEDAW (2014).   

Conclusion 

In conclusion, the study revealed that the extent of women participation in tourism, transport 

and hotel industry is low in Nigeria and is relatively insignificant as most women are 

employed in low- skilled sector of the industry such as housekeeping and cooking despite 

male and female employees’ equal levels of competence. Furthermore, it is stated in the 

literature that gender inequality has prevented women from reaching managerial positions in 
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their organizations. In Nigeria, it was found that female employees are hired to do semi-

skilled and hold low-paying jobs due to factors such as  lack of financial capital, traditional 

perception, illiteracy,  lack of  appropriate education and training,  low business capability,  

cultural factor, racial issues, and religious laws are affecting and relegating women to weak 

and submissive social roles  (Würth, 2014). The restriction of women’s opportunities working 

in the hotel, transport and tourism industry is also prevalent in other countries and not limited 

to Nigeria. 

Recommendations 

In order to ensure that women are effectively rewarded in the tourism sector, the following 

recommendations will go a long way: 

i. The study recommends that there should be training programmes, workshops and 

seminars financed by Oyo State Government to improve the business skills of women in 

tourism, hotel and transportation industry; 

ii. Policy makers should be more gender-sensitive when drafting the policies for government 

intervention in tourism development, so that women will have full and appropriate access 

and right of participation; 

iii. Tourism, hotel and transport enterprises should support suitable child care provisions to 

enable  employees (both male and female) remain in their workforce; 

iv. Social dialogue between Tourism, hotel and transport enterprises and trade unions should 

be designed to provide career-entry routes and ladder for matured entrants, career-

changers and women returning to work. 
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