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Abstract 

Bird tourism has been considered one of the promising sectors that help to improve 

the financial well-being of local communities, educate local communities about biodiversity 

protection, enhance the knowledge of ecology, and regional incentives for effective protection 

and preservation of natural areas. In this paper, the authors try to focus on the economic 

valuation of bird-watching and visitors’ willingness to pay for the site development in the 

future for making nesting and production purposes of birds. Here, the authors use the travel 

cost method (TCM) for economic valuation and the contingent valuation method (CVM) for 

site development. Here, the total economic valuation of bird-watching is 3.72 million BDT 

(About 0.039 million US$) for 1 year and the visitors’ are willing to pay 1.32 million BDT 

(About 0.014 million US$) for site development to ensure proper habitat and nesting facilities 

for migratory birds in Bangladesh. In Bangladesh, migratory birds do not feel safe because of 

illegal hunting, environmental pollution, unplanned infrastructure, and ecological imbalance. 

If the proper policies and planning implement to ensure the bird habitat, bird tourism should 

be proved as a handy tool to accelerate economic growth.  

Key Words: Bird-tourism, Bird-watchers, Travel Cost Method, Contingent Valuation 

Method, Migratory birds.  
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1. Introduction 

Birds are the most important indicators to maintain the ecological balance and indicators in 

nature. Bangladesh, my homeland, is facing the great extinction of birds in recent times due to 

the destruction of the natural habitats of birds by human disturbances. Every year, a lot of 

bird-loving people visit different regions of Bangladesh to see beautiful birds for recreational 

purposes. Birds are an amazing creation of nature where it has different views of importance 

from different perspectives. Such as Ecological values, education values, economic values, 

and cultural values at the same time. Birds add sound and color to the busy life. On the other 

hand, birds are essential creatures to balance biodiversity. Bird-tourism is being considered 

the recent tourism aspect where the birds‟ sustainability has to be ensured maintaining the 

environmental imbalance. In recent times, bird-watching is becoming one of the recent 

wildlife recreational activities in Bangladesh where international tourists show their curiosity 

to address new birds from the Bangladesh zone. In the USA, birdwatchers are estimated to 

spend about US$ 2.5billion yearlywhereas40 percent of American bird lovers are always 

ready to discover new birds from different regions. Despite this, these birds have an economic 

valuation also which leads to the direct linkage between the conservation of natural bird 

tourism. In Bangladesh, some sites are marked as the birds-habitat where different types of 

birds are found in the winter season from late November to February. Bangladesh is one of 

the most popular lands for bird tourism because it is bound with 650 species of beautiful birds 

located in different regions of Bangladesh. Bangladesh is extraordinarily rich land for 

harvesting lots of birds in different regions. In Bangladesh, Jahangirnagar University is one of 

the reputed universities known for its natural environment where a lot of migratory birds 

arrive from different extreme regions like Siberia and thrilling cold territories in the world. 

Every year, thousands of migratory birds flew after passing thousands of miles to seek refuge 

in a warmer place in Bangladesh during the month of December to February. During this 

period, birders from different zones of the earth come to visit the university to watch 

diversified wild birds coming from extreme cold territories of the world. Due to these ultimate 

opportunities, the authorities are not able to build interconnectivity between foreign tourists to 

attract this site.  

2. Research Questions 

2.1 What is the economic valuation of migratory bird-watching at Jahangirnagar 

University in Bangladesh? 

2.2 How much the visitors are willing to pay (WTP) to ensure nesting a facility for 

migratory birds? 

3. Literature Review 

Bird tourism is being considered one of the brands highlighted types of tourism that show the 

opportunity to discover international tourists to open the door of watching different kinds of 

birds outside their territory as well.  

Edwards, Parsons & Myers (2011) try to highlight the economic valuation of watching 

migratory shorebirds on Delaware Bay in the USA following the Travel cost Method (TCM) 

which is conducted from May to middle June at the time of migratory birds coming into this 

territory. Revollo-Fernández (2015) finds out the economic valuation of watching migratory 

birds on Xochimilco Island in Mexico where authors use a contingent valuation approach to 

calculate the maximum willingness to pay (WTP) for birders. In this case, the author 

identifies that the WTP for national birders i $ 79 per year and $ 296 for international birders 

yearly. Herget, Schamel, Scheder & Job (2013) identifies the economic valuation of crane-

tourism at Vorpommersche Boddenlandschaft National Park, Germany under the University 
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of Wurzburg during the Crane season (September to October) for 3 days survey having 293 

personal interviews. According to this valuation, day-trippers spend € 35 on average and 

Overnight visitors spend €62.52 on average. German tourists spend grossly € 8.1 million to 

watch crane watching. Philip (2012) analyses the socio-economic impact valuation of bird-

watching along Lake-Erie in Ohio. In addition, the total economic valuation of Lake Erie is $ 

26, 438,398 with the creation of 283 new job scopes for local citizens. It also generates $ 8.9 

in personal income generating $1.9 million in governmental tax on an average. Czajkowski, 

Giergiczny, Kronenberg,  & Tryjanowski (2012) estimate the economic valuation of nesting 

the colony of white stork birds in Poland. Researchers surveyed stork village where 200-500 

birders visit the village to watch these colorful birds at a glance.  

4. Data Collection Strategy 

Jahangirnagar University is situated in the north part of central Dhaka in Bangladesh. Mainly 

these wild birds come from extremely cold countries after crossing thousands of miles‟ paths. 

From the month of early December to February, various kinds of migratory birds are seen 

where lakes are adorned with colorful birds. Our data will be collected from 1
st
December to 

28
th

 February when visitors decide to generate their trip for bird watching. The author will 

make four groups consisting of four members to cover four entering points for tourists. The 

data will be collected from 10 am to 5 pm when most of the tourists come with their friends 

and family to watch these birds. So, the interview will be conducted on 12 different weeks 

and weekends during the birds‟ migration period. The total days will be 10 which are 

randomly selected from 90 days from December to February as well. The sites will be 

surveyed depending on weather conditions and every birder should be selected from the zone 

for the central lake of the university. The author believes that the sample will represent the 

whole population as well. The whole survey will be conducted through a questionnaire survey 

where a set of related questions will be answered by themselves. An envelope will be given to 

every visitor which should be used to back this questionnaire as soon as possible. This filled 

questionnaire should be collected back within the same day. The survey will be conducted on 

those who will come to this site for bird watching as the primary motive of their trip and if 

they will view on-site for at least 10 minutes. So, when a visitor spends 10 minutes in a single 

site then he or she will be able to point out different kinds of wild birds. The author will create 

four groups named as (A, B, C and D) and there will be two trained data collectors in each 

group. The name will be (A1, A2, B1, B2, C1, C2, D1, D2) as well. There are four entrance 

points of the central lake which is the main point of focus for tourists. As the previous plan, 

each interviewer will collect 10 data sets per day maximum because it will take a minimum of 

30 minutes to fill up each questionnaire carefully and informatively. So, a total of 80 

questionnaires will be collected each day generally whereas 800 questionnaires could be 

collected as the author expects. The author believes that a large level of the sample is the main 

priority to remove biases from the econometric model.  

After the entrance of tourist spots, the author interviews those tourists who return after 

visiting and enjoying the sites. At the time of the interview, the author follows systematic 

sampling for the respondent selection. After selecting the 1st number, the authors select the 

5th number of tourists which is the main sampling procedure of this research. In this spot, 

random sampling is not possible here due to the unknown number of tourists. So, systematic 

sampling will be appropriate for this.  

Within the three months (90 days), there are 20 holidays including national 

holidays where (20*800=16,000) people visit to watch migratory birds and 

(70*400=28,000) people come within 90 days. Total visitors are = (16000+28000= 44,000) 

for three months.  
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5. Econometric Model and Variable Indication 

In this research, the dependent variable (Trip Number) is the integer value from 1 to k in the 

last three years. The researcher uses a set of independent variables to identify the impact of 

these variables on the dependent variable (Trip Number). The researcher applies two different 

methods (TCM and CVM) to calculate the recreational value and WTP of this spot. 

According to (Haab and McConnell, 2002), the author will use the Poisson distribution 

regression model for counting data like a dependent variable. The researcher considers the trip 

number in the last three years (TN) as the dependent variable for TCM and WTP 

(Dichotomous) for CVM. The trip number will be counted as count data. WTP means a 

willingness to pay for tourists as the maximum monetary amount that they want to pay to 

ensure nesting and habitat facilities of migratory birds. The author will use both qualitative 

and quantitative data for this purpose. 

5.1. Methods and Materials of Travel Cost Method (TCM) 

TN= β0 + β1 TCS + β2 TDIS + β3TT + β4 AGE+ β5 GN + β6 MS + β7 RS + β8 EDU + β9 FI+ β10 

EM + β11 MPV + β12 BSEN+ β13 BI + β14 TP+ β15 BRL + β16 SS+ ui ……………...................(i) 

5.2 Methods and Materials of Contingent Valuation Method (CVM) 

WTP= λ0 + λ1HEF+ λ2 TDIS + λ3 AGE + λ4 GN + λ5 MS + λ6 RS + λ7 EDU + λ8 FI + λ9 EM + 

λ10 MPV + λ11BSEN + λ12 BI + λ13 TP + λ14 BRL+λ15 SS + 

ui……………………………………………………….......(ii) 
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Table No. 1: Explanatory Variables and Associated Hypotheses Which Affects Trip Number and WTP of 

Tourists 

Symbols Definition  Measurement  

Unit  

TCM CVM Expected  

Sign 

Literature 

Reference 

TCS One-way Travel Cost of 

Respondents 

One-way Per Trip 

Cost in BDT  
√  _ Dehlavi and Adil 

(2011); 

 

TDIS Two-way Travel Distance  

of Respondents 

Two-way Per Trip 

Distance 
√ √ _ Dehlavi and Adil 

(2011); 

Shammin (1999) 

TT Two-way Travel Time  of 

Respondents 

Two-way Per Trip 

Time in Hours 
√  _ Alvarez and Larkin 

(2010) 

AGE Age of Respondents In Years √ √ _ Dehlavi and Adil 

(2011) 

GN Gender of 

Respondents 

1 if Male, 0 

Otherwise 
√ √ Not 

Available 

Bharali and 

Mazumder (2012) 

MS Marital Status of 

Respondents 

1 if Married, 0 

Otherwise 
√ √ _ Shammin (1999) 

RS Residential  Status of 

Respondents 

1 if Rural, 0 

Otherwise 
√ √ + Alvarez and Larkin 

(2010) 

EDU Educational Qualification 

of Respondents 

Years of Schooling 

 
√ √ + Dehlavi and Adil 

(2011) 

FI Monthly Family Income of 

the Respondents 

In BDT Per Month √ √ + Guha and Ghosh 

(2009) 

EM Earning Member of the 

Respondent‟s Family 

In Numbers √ √ + Raybould 

et al., (2011) 

MPV Multiple Purpose 

Visit 

1 if respondent 

undertook incidental 

side trips for 

other purposes, 0 

otherwise 

√ √ Not 

Available 

Shammin (1999); 

Dehlavi and Adil 

(2011) 

BSEN Equipment‟s Number In Number √ √ + Revollo-Fernández 

(2015) 

BI Bird Identification In Number √ √ + Lee et al. (2009) 
TP Time Passing  In Minutes √ √ + Edwards et al. 

(2015) 

BL Bird Loving Behavior 1 to 5 Ranking √ √ + Revollo-Fernández 

(2015) 

SS Safety and Security 1 to 5 Ranking √ √ + Author‟s Own 

Compilation 

HEF Hypothetically entry fees In BDT  √ + Author‟s Own 

Compilation 

Dependent Variable ( Travel Cost Method) : Trip Number in Last Three Years (From 2018-2020) 

Dependent Variable (Contingent Valuation Method): Willingness to Pay (WTP) the maximum monetary amount to 

improve nesting and habitation facilities for migratory wild birds. This amount will be counted as BDT.  

Source: Author’s Own Compilation, 2022 

Estimation of Consumer Surplus (CS) with Travel Cost Method for Poisson Model 

= (Yearly Average Visiting Number When Travel Cost =0)
2 
/ (Total Trip Year *2* One-way 

Travel Cost (TCS) Co-efficient of Marginal Effect of PR) 

With the calculation of Consumer surplus, the economic valuation of bird watching will be 

calculated with this formula.  
= (Consumer Surplus of Every Tourist* Total Tourist/Year) 

Estimation of Willingness to Pay (WTP) with Contingent Valuation Method (CVM) for Logit Model 
= (WTP of Every Tourist averagely* Total Tourist/Year) 

With this calculation, the total economic value and WTP will be calculated through the travel 

cost method and contingent valuation method respectively.  



African Journal of Business and Economic Development | ISSN: 2782-7658 

Vol. 2, Issue 6 (June, 2022) | www.ijaar.org/ajbed 

 

Corresponding Author: Tanbir Hossain
1  

Email: tanbir.nwustu@yahoo.com 

24 

6. Research Result and Discussion  
In this section, the authors use TCM to measure the economic value of bird-watching 

and use CVM to willingness to pay for the development of bird-habitat in the future. In CVM, 

the two major variables like TCS and TT are not activating because this value depends on the 

willingness of these visitors.  

Table No. 2: Estimation of Recreational Value of Tourist Spots with Travel Cost Method (TCM) 

and Willingness to Pay (WTP) of Tourist Spots with Contingent Valuation Method (CVM) 

Symbols Definition  Model 1: Travel Cost Method (TCM) Model 2: Contingent Valuation Method 

(CVM) 

 Poisson Regression 

Model (PR) 

Marginal Effect of 

Poisson Model 

(MPR) 

WTP Logit Model 

(WTPLM) 

Marginal Effect of 

WTPLM 

TCS One-way Travel Cost of 

Respondents 
  -0.0014**  

  (0.0019) 

-0.0026**    

(0 .0038) 

- - 

HEF Hypothetically entry fees 

increase (50%) more for site 

development 

- - 0.0086  

(0.028) 

-0.0003  

(0.005) 

TDIS Two-way Travel Distance  of 

Respondents 
-0.027** 

 (0.0126) 

-0.062** 

(0.0286) 

-0.0028     

(0.0028) 

-0.0006    

(0.0007) 

TT Two-way Travel Time  of 

Respondents 
0.0084    

(0.0165) 

0.0154    

(0.0302) 

- - 

AGE Age of Respondents -0.0942** 

   (0.0273) 

-0.1583**    

(0.0422) 

0.1207**    

(0.0617) 

 0.125**   

 (0.0149) 

GN Gender of 

Respondents 
-0.0476   

 (0.1511)   

-0.0867 

   (0.2752) 

-0.0561 

   (0.2721) 

-0.0220 

   (0.1070)   

MS Marital Status of 

Respondents 
-0.0008   

 (0.1444) 

   -0.0015   

( 0.2630) 

   0.0029    

(0.2596) 

  0.0011 

   (0.1021) 

RS Residential  Status of 

Respondents 
 0 .0099   

 (0.1239) 

0.0180   

( 0.2256)   

-0.1274 

   (0.2274) 

  -0.0501    

(0.0894) 

EDU Educational Qualification of 

Respondents 
0.0045    

(0.0151) 

0.0082    

(0.0275) 
0.0699** 

(0.0309) 

0.1309** 

(0.0542) 

FI Monthly Family Income of 

the Respondents 
0.0001*** 

(4.79e-06) 

0.0002*** 

(0.00001) 

0.0003***  

( 6.22e-06) 

0.0001***   

( 2.43e-06) 

EM Earning Member of the 

Respondent’s Family 
   0.0300    

(0.0550)   

  0.0547 

   (0.1002) 
0.2228**   

 (0.1078) 

0.0876** 

    (0.0423) 

MPV Multiple Purpose 

Visit 
  0.0461    

(0.1101) 

0.0839    

 (0.2005) 
-0.4958**   (0.1990) -0.1950** 

   (0.0784) 

BSEN Bird searching Equipment’s 

Number 
0.7028*** 

(0.1705) 

1.6257*** 

(0.3885) 

2.4861* 

   (0.3080) 

3.1912* 

   (0.1213) 

BI Bird Identification  0.2618**    

(0.1033) 

  0.1030** 

    (0.0406) 

0.6869 

(0.8351) 

0.1679 

(0.2045) 

TP Time Passing  0.2842 

(0.4000) 

0.4964 

(0.6964) 

0.0489    

(0.3307) 

  0.0192 

  (0.1301) 

BRL Bird Rearing and Loving 

Behavior 
0.4782* 

(0.2666) 

0.8252* 

(0.4581) 

0.3572** 

   (0.2820) 

0.1405** 

   (0.1110) 

SS Safety and Security 0.7159*** 

(0.1652) 

1.2027*** 

(0.2642) 

0.0724    

(0.5232)   

  0 .0177   

 (0.1278) 

 Observations  800 800 800 800 

Dependent Variable ( Travel Cost Method) : Trip Number in the Last Three Years (From 2018-2020) 

Dependent Variable (Contingent Valuation Method): If the willing to pay 50 percent more entry fees amount to improve nesting 

and habitation facilities for migratory wild birds.  (Agreed to Pay= 1, Not Agreed to Pay=0) 

Source: Author’s Articulation based on Field Survey, 2021 

Standard errors in parentheses *** p<0.01, ** p<0.05, * p<0.1) 

 

6.1 Multiple Regression Result of Poisson Model with TCM 

 From table no 2 in model 1, in the case of the Poisson model, the authors consider the 

marginal value of the Poisson model.  Travel cost is statistically significant on the number of 
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trip generation for four tourist spots. The coefficient value of TCS is -0.0014. One-way travel 

cost is statistically significant at a 5 percent level of significance. With an increase in travel 

cost (TCS) by every BDT 1,000, the probability of lessening the trip number will be 2.6 

percent in a three-year interval. If the two-way travel distances increase by 100 km, then the 

trip possible to watch migratory birds will be reduced by 6.2 percent, which is statistically 

significant at a 5 percent level. With the increase of respondent age by 10 years, the then trip 

possibility to watch migratory birds will be reduced by 1.5 percent, which is statistically 

significant at a 5 percent level. If the respondent‟s monthly income increases by 10,000 BDT, 

then the trip possible to watch migratory birds will be increased by 1.5 percent, which is 

statistically significant at a 1 percent level. If the visitors have bird-searching equipment 

numbers, it helps to plan for trips in the future. If the visitors have habituated to bird-rearing 

and loving, it helps to generate the trip possible for bird-watching in the future. If the visitors 

identify when the spot ensures safety and security for visitors, it helps to generate the trip in 

the future.  

6.2 Multiple Regression Result of Logit Model with CVM 

From table 2 in model 2, it is seen that with the increase of respondent age by 10 

years, the probability of increasing the trip number will be 1.2 percent in the three-year 

interval. It is statistically significant at the 5 percent level. If the educational qualification of 

visitors increases, it helps to generate the trip number. If the respondent‟s monthly income 

increases by 10,000 BDT, then the trip possible to watch migratory birds will be increased by 

1 percent, which is statistically significant at a 1 percent level. If the earning member of the 

visitor‟s family increases, it helps to generate the trip possible in the future. If the visitors 

have multiple purposes to go for the trip, it will lessen to watch the migratory birds in the 

future. If the visitors use bird-searching types of equipment and bird-rearing with loving 

behavior, it helps to generate the trip number for bird-watching in the future.  

7. Economic Valuation of bird-watching and site-development 

 With the TCM, the authors find total recreational value for bird-watching because the 

tourists visit this spot to watch the migratory birds and feel satisfied for watching. On the 

other hand, CVM methods help to measure the economic value of site development in the 

future.  

 
Table No. 3: Estimation of the Recreational Value of bird-watching from Consumer Surplus 

(CS) with Travel Cost Method (TCM) 

 

 

 

 

 

Jahangirnagar 

University 

(Bird-

watching)  

Formula: Yearly 

Average Visiting of 

Visitors When 

Travel Cost =0)
2
 / 

(Total Trip Year 

*2* One way Travel 

Cost Co-efficient of 

MPR) 

Consumer 

Surplus 

 (In BDT) 

 

 

 

 

Consumer 

Surplus 

 (In US$) 

 

(1 US$= 

93.95 

BDT)
1
 

Tourist 

Number 

Per Year 

Total  

Recreational 

Value 

(Million in 

BDT)
1
 

 

 

 

Total  

Recreational 

Value 

 (Million in 

US$)
2
 

(1.15)
2
 / 

(3*2*0.0026) 
84.77 0.90 44,000 3.72 0.039 

Source: Author Own Compilation, 2022 
  

                                                           
11

 1 Million = 10,00,000 BDT 
2
1 US$ = 93.95 BDT (According to June, 2022) 
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Table No. 4: Estimation of the Willingness to Pay (WTP) of Tourists to develop this site 

Spots with Contingent Valuation Method (CVM) 

 

 

 

 

 

Jahangirnagar 

University 

(Bird-

watching)  

Formula: Probable 

Increasing Mean 

Entry Fees Per 

Person in BDT 

{Actual Entry Fess-

Hypothetical Entry 

Fees (50 percent more 

than Actual Entry 

Fees)} * Probable 

Percent of Visitors to 

Visit giving 50 

Percent more Entry 

Fees 

Willingness 

to Pay 

(WTP)  
(In BDT) 

Willingness 

to Pay 

(WTP)  

(In US$)
1
 

 

 

(1 US$= 

93.95 

BDT)
2
 

Tourist 

Number 

Per Year 

Total  

Recreational 

Value 

(Million in 

BDT)
1
 

 

 

 

Total  

Recreational 

Value 

 (Million in 

US$)
2
 

=(50*0.60) 30 0.319 44,000 1.32 0.014 

Source: Author Own Compilation, 2022 

From this table, it is understood that total bird-watching values are 3.72 million BDT 

per year where bird-watchers spend this Bangladeshi currency to watch wild migratory birds 

every year. On the other hand, bird-watchers are willing to pay 1.32 million BDT for site 

development where birds will be eager to make nests for their suitable habitation. Birds need 

a sound and environmentally friendly atmosphere where they can make a nest and lay eggs for 

production.  

8. Marketing Strategies for Sustainable Bird-tourism 

Bird-based tourism is growing rapidly around the world both in developed and 

developing countries. According to some studies, “An increasing number of birdwatchers are 

traveling to long haul destinations to spot new birds that cannot be seen in their own country 

or region.” To capitalize on this growing market, however, developing countries have to offer 

what birdwatchers require, including safety, accessibility, infrastructure, quality of bird-life, 

and knowledgeable guides. This study looks at economic valuation of bird based tourism and 

marketing strategy to make bird based tourism sustainable. 

8.1 Ecotourism with Bird-watching  

Ecotourism is an important factor to make tourism sustainable which is a type of 

nature-based special interest tourism. The International Ecotourism Society (TIES) has 

defined ecotourism as travel to natural areas that are responsible for environmental 

conservation and sustains the host community‟s well-being. Ecotourism involves responsible 

traveling to fragile, pristine, and mostly protected areas. This takes place for different 

purposes, from educating the traveler, and fostering respect for different cultures to directly 

benefiting the economic and political empowerment of local communities (Garana, 

2008).Nature-based eco-tourism focuses on personally experiencing natural areas in ways that 

result in understanding and appreciation. It integrates opportunities to understand natural 

areas into each and every experience. Furthermore, it targets proactively contributing to the 

conservation of natural areas and provides constructive contributions to local communities. It 

is distinguished from other tourism forms due to its natural area setting (Ravens, 1996). In 

general, ecotourism as special interest tourism has some specific features, like services or 

products based on nature, dynamic management for reducing environmental blows, a 

component of environmental education, and contribution towards the conservation of the 

natural environment through closer liaison with the host communities (Buckley, 2003). The 
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building of environment-friendly resorts and hotels across the world represents the growth of 

ecotourism markets and the tourist‟s awareness of the preservation of the environment in 

sustainable ways. A significant number of ecotourism destinations in developing countries 

lack modern tourist facilities. Ecotourism in these countries are beneficial in many ways, 

mainly contributing to the indigenous livelihood, employment generation, small-scale linkage 

tourism business development (souvenir items, food shop, eco-products, etc.), and reducing 

the dependency on a single economic sector. On the other hand, sustainable ecotourism aims 

to address on the needs of visited environments to sustain them. The main focal points include 

sustaining the natural environment itself and contributing to helping local communities 

understand the importance and value of their adjacent environment (Briffa and Lee, 2004). 

8.2 Bird-based tourism market segment 

There can be no doubt that bird watching has the potential to be a significant tourism 

market segment. Nature-based tourism can be segmented as avitourism, botanical tourism, 

marine tourism, wildlife tourism, etc. Bird-based tourism or Avitourism is considered a sub-

category or “niche market” of nature-based tourism. Bird watching and other tourism niche 

markets “are good for diversifying the product, minimizing the effects of seasonality, and 

reducing pressure on „honey pot‟ areas by distributing tourists to lesser-visited places. Bird 

watching travellers can be segmented into3 categories as named Hard Core Birders, 

Enthusiastic Birders, and Casual Birders. 

          Hard Core birders: 

 Highly dedicated birder 

 Impatient with less-skilled birders and crowds 

 Seek to increase the ”life list” of species 

 Competitive 

 Bring their own equipment 

 Not interested in other activities 

 Satisfaction comes from nature observations 

 Will travel long distances to see new or rare birds 

 Represent about 10% of birding tourists 

Marketing to Hard Core Birders may be less attractive for some countries or tour operators, 

because their decision-making is difficult to influence and it is a smaller market segment. 

Enthusiastic Birders: 

 Broad-based nature lovers 

 Slower, more relaxed travellers 

 Satisfied as long as birds are seen 

 Comfortable in larger groups 

 Interested in other nature and cultural activities 

 Slightly more women than men 

 Represents about 50% of birding tourists 

Casual Birders/Eco tourists: 

 Non-specialist tourists 

 Combine birding with other nature-based activities 

 Birding may be an add-on to other activities 

 Interested in seeking something different from home 

 Satisfaction comes from superficial interaction with nature 
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 Represent about 30% of birding tourists 

Developing countries should focus primarily on marketing to the non-hardcore bird watchers 

that represent larger segments in the overall birding market and have broader interests. 

8.3 Bird Watching and Sustainable Tourism Strategies 

Those involved in bird tourism tend to be interested in sustainable tourism. There is 

also “a growing trend among bird tour operators to practice sustainable and socially 

responsible ecotourism” which relies mainly on local goods and services and often involves 

supporting local conservation projects. Therefore, bird watching and other low-impact 

tourism can provide a financially sustainable means of habitat protection including private 

reserves. This provides a real business opportunity for expanding nature-based tourism in 

developing countries. To make bird-based tourism sustainable the following strategies can be 

considered by concerned ministries and tour operators. 

 Offer what birdwatchers require, including safety and security, accessibility to 

habitats, good infrastructure, quality of birdlife, and knowledgeable guides. 

 Advertise and promote the countries or area‟s birdlife and top birding sites. 

Highlight the country‟s best amenities for birders (lodges, national parks, birding 

towers, trails, etc.). 

 Advertise in diverse media, including not only websites, but also festivals, social 

media, guidebooks, and printed materials in appropriate languages. 

 Focus on marketing to middle-aged and elderly groups of Enthusiastic and Casual 

bird watchers, as well as families. Specifically target women, because they are 

most likely to plan family travel. 

 Target advertising through bird and nature organizations and publications. 

 Improve data collection related to this market segment, including number of 

visitors, number of days per trip, the amount spent, etc. to accurately calculate the 

value of this market segment. 

 Collaborate closely with protected area system managers to develop, manage, and 

market parks and their amenities to birders and nature travelers. Take advantage 

of visitors “willingness to pay” by charging entrance fees to national protected 

areas. 

 Concerned ministries can increase environmental awareness through education of 

school children and the public to build a local constituency to support parks and 

protected areas as well as bird watching and other types of wildlife tourism. 

 To reach all three market segments described in this document, tour operator can 

develop specialized bird tours as well as tours that include bird watching 

combined with some other wildlife, nature-based, and cultural activities. 

 Tour operators can ensure there are well-trained and knowledgeable guides in 

each destination. 

 Tour operators need to develop a unique tour package. In recent times, the 

package tour is a rapidly expanding product in the ecotourism market. 

 Prices of the tour package can be set to match competition rather than undercut 

them. Research has shown that lower price (compared to the competition) often 

leads to the consumer perception of the product/service being of inferior quality. 

 A regional birding and nature tourism working group can be created to bring 

together the tourism industry (DMOs, accommodations, tour operators, etc.) and 

the resource organizations (federal, state, and local resource agencies, and 

conservation organizations) to foster the development and marketing of wildlife 

watching activities. 
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 A regional/state workshop or roundtable on Birding and Nature-based Tourism 

can be conducted to present the findings of this report. 

 Training program can be developed for the front-line employee to serve bird and 

wildlife watchers. 

9. Conclusion  

 In this paper, the authors try to focus on the economic and ecological value to care for 

birds and their habitat. In general, land managers and local businesses seldom capitalize on 

tourism opportunities from nomadic birds or bird events (e.g., duck breeding), which clearly 

exist as exemplified by the study. For example, local restaurants, Bed and Breakfasts, and 

hotels/motels may capitalize on these occasions through as long as exclusive opportunities to 

birdwatchers (i.e. local bird tours, selling keepsakes, special reductions for birdwatchers.  
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