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Abstracts 

The study examined the relationship between entrepreneurial personality traits and venture 

performance. Entrepreneurial personality traits has its dimensions as self-efficacy and need 

for achievement while venture performance is measured with enhanced service quality and 

increase market shares. Findings, this study confirmed that entrepreneurial personality traits 

has a positive and significant relationship with venture performance. The study therefore 

concluded that personality traits are endogenous predicators which drive entrepreneur to 

achieve exogenous outcomes as entrepreneurial success. Since this study will help 

shareholders and policymakers better understand and implement strategies for determining 

and selecting innovative, the study recommends that venture management should create an 

atmosphere for personality traits development. 

Keywords: Entrepreneur’s Personality traits, Ventures performance, Self-Efficacy, Need for 
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Introduction 

Entrepreneurs have many of the same personality characteristics as leaders. They are 

frequently hired by managers and administrators who are said to be more methodical and less 

risk-averse. However, the validity of such person-centric models of entrepreneurship has 

been called into question, not least because many real-life entrepreneurs work in teams rather 

than as single individuals. According to a large but now plainly dated literature on 

entrepreneurial personality, several attributes seem to be associated with entrepreneurs. 

Entrepreneurs, according to David McClelland (1961), are driven by a strong desire to 

succeed and a strong desire to build. Entrepreneurs, according to Bird (1992), are mercurial, 

prone to insights, deceptions, ingenuity, and resourcefulness. They're shrewd, opportunistic, 

inventive, and apathetic. "Overconfidence and broad generalizations are common among 

entrepreneurs (Busenitz et al., 1997). According to the Horren et al. (1993) model, 

personality characteristics are mediated by motives in the determination of entrepreneurial 

activity.  

Personality qualities are associated with venture performance in Horren et al. (1993), which 

is a noteworthy component of the model. Both personality traits and motivations are non-

observable constructs, but while personality is considered to be relatively static, motivations 

are allowed to evolve depending on the additional information the entrepreneur is constantly 

receiving, such as the performance of the venture itself or the expectations of it, according to 

Hollenbeck et al. (1988). When determining job performance, personality traits are mediated 

by motivation, and motivation is moderated by ability, according to Hollenbeck et al. (1988). 

In addition to personality traits, other characteristics of the entrepreneur have been found to 

have a significant influence over venture performance. Perezluno et al. (2010) explored the 

relationship between personality traits and venture creation, long-term survival, and growth. 

The typical personality traits of individual entrepreneurs will vary greatly by the form of 

entrepreneurial activity (Hurst et al., 2011; Rubenstein, 2017). Many studies consider the 

"personality traits of entrepreneurs" or the "traits that make entrepreneurs successful." As 

Astebro et al. (2014) highlight, the publication in 1921 of Frank Knight’s book "Risk, 

uncertainty, and profit" marked a key launching point into rigorous and careful research on 

the personalities of entrepreneurs that set them apart from general business managers. Based 

on the background, we focus our survey on the three core themes: (1) the personality traits of 

entrepreneurs and how they work to succeed; (2) the second competence of knowledge; and 

(3) the third one of skills. The entrepreneurs use all three of these competencies to ensure the 

success of their venture. 

Statement of the Problem 

The typical personality traits of entrepreneurs will vary greatly by the form of entrepreneurial 

activity. There have been studies often focused on high growth settings or firms financed by 

venture capital, where entrepreneurs face a high probability of their business failing, a very 

small probability of extremely positive outcomes, and a possibly low average return on the 

monetary and time investments made into their businesses. Many entrepreneurs and others 

attending entrepreneurship training still lacked certain personality traits that successful 

entrepreneurs possess. Recently, more entrepreneurs are all connected to entrepreneurial 

activity; recent work shows the remarkable degree to which these subpopulations behave 

differently (Hurst et al., 2011, Levine and Rubenstein, 2017). Of course, the interest in 

entrepreneurs is not new, and literature going back to the 18th century investigates what 
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motivates entrepreneurs and if their characteristics influence the success of their businesses. 

While certain personality qualities are unchangeable, Rauch (2014) shows how self-efficacy 

and success motivation, for example, may be modified via very easy treatments. For example, 

the small amount of research linking business success results to entrepreneur personality 

characteristics is a substantial constraint on our ability to explain the quality margin of 

entrepreneurial ideas. Much of the research lacks the ideal framework, leaving it unclear if 

people with a certain set of personality qualities are more likely to become entrepreneurs. 

Hence, this study aims to find out the effect of entrepreneur personality traits on venture 

performance. 

Conceptual Framework  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 1.1: conceptual Framework showing the relationship between Entrepreneurial 

personality traits and Venture Performance 

Source: Researcher Desk, 2022. As adopted from Dollinger (1995). 
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i. Examine how self- efficacy enhances profitability. 

ii. Ascertain how self- efficacy serves as a mechanism to improve service quality. 

iii. Examine how the need for achievement improves profitability. 

iv. Determine how the need for achievement enhances profitability. 

v. Examine the relationship between the need for achievement and service quality 
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Research Questions 

In the course of the study, the following research questions are fashioned to examine the 

impact of entrepreneurs’ personality traits on venture performance. They are as follows;- 

i. How does self- efficacy enhance profitability? 

ii. In what ways does self- efficacy serve as a mechanism to improve service quality? 

iii. What is the relationship between need for achievement and improved profitability? 

iv. How the need for achievement does enhance profitability? 

v. In what ways does the need for achievement \ improve service quality? 

Significance of the Study 

The outcomes of the study will add to the understanding of how personality influences a 

company's performance. Entrepreneurs will use the result of this study to improve their 

business performance. 

REVIEW OF RELATED LITERATURE 

Conceptual Reviews 

Concept of Entrepreneurial Personality Traits 

The resurgence of the entrepreneurial spirit has been said to be the most significant economic 

development in recent business history, and interest in entrepreneurship has never been 

higher than it is at the beginning of the 21st century (Zimmerer et al., 2001). According to 

Dania (2010), entrepreneurial traits are the aggregate of peculiar quantities or characteristics 

that constitute an entrepreneur's abilities towards venture success. A resource-based view 

notes that the value creation of a firm is dependent on the capabilities of an entrepreneur to 

perform their role successfully (Grant, 1991). This allows the connection of specific 

entrepreneurial traits to an entrepreneur’s ability to achieve these success metrics. 

Entrepreneurial scholars define entrepreneurial traits as those characteristics or features found 

in individual entrepreneurs that drive the achievement of an enterprise's goals and objectives. 

Entrepreneurial traits are features or characteristics usually found in entrepreneurs as their 

extreme qualities engender them to do extra things related to entrepreneurial activity and 

growth (Farrell, 1995, Mintzberg, 1999, Stenenson, 1999, Harvard Business Scholars, 2000).  

According to Osagie et al. (1990), entrepreneurial traits are reflective of indigenous traits 

inherent in an individual entrepreneur. Generally, entrepreneurial traits are known 

characteristics that give the entrepreneur zeal and passion to perform and achieve his desired 

goals, such as drive and energy, self-confidence, long-term involvement, money as a 

measure, persistent problem solving, moderate risk-taking, dealing with failure, use of 

feedback, taking initiative and seeking personal responsibility, judicious use of resources, 

competing against self-imposed standards, internal locus of control, tolerance of ambiguity 

and uncertainty, Entrepreneurship is a multidimensional process that requires further research 

studies. This is because existing literature is filled with inconsistent definitions of an 

entrepreneur and the relevance of personality traits to the success of an entrepreneur 

(Eugelsdijk, 2007, Jaafar et al., 2005). There are a number of studies in the literature that 

suggest a relationship between the personal attributes of an entrepreneur and the success of 

the firm (Adegbite et al., 2007). The study literature undertook a conceptual review of 

theoretical discourse and empirical studies. 
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Dimensions of Entrepreneurial Personality Traits 

Self-efficacy  

The concept of self-efficacy shows the ability of human beings to perform their tasks and 

achieve goals. Thus, it is used to refer to the belief in one’s ability to succeed in a given task 

by motivating oneself, providing cognitive resources for oneself, and taking necessary action. 

Self-efficacy is a notion coined by psychologist Albert Bandura. It relates to a person's 

conviction in their ability to carry out the actions required to achieve specified performance 

goals (Bandura, 1997). Every aspect of human activity is influenced by self-efficacy. Self-

efficacy determines both the power a person has to handle issues effectively and the choices a 

person is most likely to make by influencing the beliefs they have about their capacity to alter 

events. These consequences are most noticeable and convincing when it comes to investment 

decisions in health, education, and agriculture (Bandura, 2000). Human success and personal 

well-being are enhanced by a strong feeling of self-efficacy. Challenges are seen as 

something to be conquered rather than dangers to be avoided by someone with high self-

efficacy. These individuals are better at recovering from failure and are more prone to 

blaming failure on a lack of effort. They approach dangerous circumstances with the 

expectation of being able to manage them. These factors have been related to decreased stress 

levels and a lower risk of depression.  

People with a poor sense of self-efficacy, on the other hand, see tough jobs as personal 

dangers and avoid them. Difficult assignments cause people to focus on their weaknesses 

rather than their strengths. It's easy for people to lose trust in their own talents after a failure. 

Low self-efficacy has been related to increased stress and depression levels (Ghafoor et al., 

2011). Furthermore, self-efficacy in psychological capital is considered to be the belief in 

one’s ability to prepare one’s own motivational and cognitive resources and to perform a set 

of actions to overcome a task in a particular situation. Self-efficacy, which is also known as 

self-confidence, was first defined by Bandura (1997) as "the belief in one’s ability to succeed 

in a given task by motivating oneself, providing cognitive resources for oneself, and taking 

necessary action." Self-efficacy is a state variable and can be cultivated and expanded at 

certain times. It is important to note that efficacy in one area cannot be transferred to other 

areas. 

Self-efficacy is also highly correlated with job performance dimensions in a way that self-

efficacious individuals effectively lead, make ethical decisions, are highly creative in their 

work, have a participatory spirit, and are passionate about learning and entrepreneurship. 

Individuals with high levels of self-efficacy have the following characteristics: a) motivated 

by difficult goals, b) selecting difficult tasks, c) self-motivated, d) strong effort and force 

equipment to complete tasks and achieve goals, e) perseverance in the face of obstacles, f) 

self-guided people Personalities with higher levels of self-efficacy are adventurous and 

disposed towards carrying out complicated tasks. Those with poor self-efficacy, on the other 

hand, are hesitant to embark on risky endeavors. The volatility and risk that come with 

today's corporate world create a climate where only the brave can survive (Chaudhary et al., 

2012). Possessing a high level of entrepreneurial self-efficacy is a crucial advantage in 

today's market, which is characterized by a strong need for creative and growth-oriented 

entrepreneurs. It's so fascinating to investigate the amount of entrepreneurial self-efficacy 

among students pursuing an entrepreneurial education who must choose between formal and 

entrepreneurial careers. Entrepreneurial self-efficacy may be achieved via entrepreneurship 

education and one's creative levels, according to the experts (Ghafoor et al., 2011). As a 
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result, self-efficacy is grounded in an individual's views about his or her skills and zeal/power 

to use those talents in completing a specific task or scenario (Bandura, 1997). These views 

are an estimate of how effectively one can marshal one's cognitive, physical, and emotional 

resources to achieve specified objectives, whether correct or not. According to Hoffman 

(2012), self-efficacy is important to most human functioning, but since actions are based 

more on what individuals feel they can achieve than on what is objectively true, self-efficacy 

might be a good predictor of entrepreneurial aspirations. Entrepreneurial self-efficacy may 

consist of contemplation of tasks related to the launch and development of new initiatives in 

the case of entrepreneurship. Entrepreneurial self-efficacy, according to Pihl-Thingvad 

(2014), is the degree to which a person feels he or she can effectively launch a new company 

endeavor. According to Chaudhary et al. (2012), those with strong entrepreneurial self-

efficacy are more likely to become entrepreneurs later in life. The notion that we can 

successfully arrange and execute specific behaviors is known as self-efficacy (Bandura, 

1997). 

A need for achievement 

The concept of need for achievement is referred to as a learned, stable trait where satisfaction 

is acquired by aiming for and accomplishing higher levels of excellence. McClelland, as cited 

in Dollinger (1995), proposed that achievement motivation is the key to entrepreneurial 

behaviour. The need for achievement theory was first propounded by McClelland. who also 

first identified the need for achievement as a personality trait. It was originally 

conceptualized as a fixed personal characteristic. However, recent studies have shown that 

the trait theory (McClelland’s hypothesis) can be seen as describing the required 

characteristics for entrepreneurship. The theory of the need to achieve claims that individuals 

who have a strong need to achieve commonly find their way to entrepreneurship and their 

success rate is higher than that of other entrepreneurs. High achievers typically choose 

situations that are linked with responsibility, moderate risk-taking, knowledge of the results 

of decisions, new instrumental activity, and anticipation of possibilities in the future. An 

entrepreneur may be motivated by the prospect of achievement satisfaction rather than 

financial gain. On the contrary, Westhead et al. (2011) opined that monetary gain seems to be 

an achievement for some entrepreneurs, while to others it can be a source of public 

recognition. Entrepreneurs with high levels of need for achievement typically try to set 

difficult goals for themselves and intend to achieve these goals. They are enthusiastic and 

seek self-development. As a result, entrepreneurs with a high need for achievement have a 

strong desire to solve problems on their own, they enjoy setting and achieving goals, and they 

appreciate receiving feedback on their accomplishments (Fine et al., 2012). 

Furthermore, Chell (2008) posits that the need to achieve is the drive to shine, to achieve a 

goal. An individual with a high need for achievement is going to spend time trying to do a 

better job or trying to accomplish something important. These individuals are high achievers 

who like to take responsibility for finding solutions to issues, who like quick feedback on 

their performance to know if they have improved or not, and who like to achieve targets that 

are challenging but not beyond their capabilities. They do not like to succeed by chance. In 

buttressing Chell's (2008) definition, Westhead et al. (2011) define individuals with a high 

need for achievement as high achievers. They further explained that entrepreneurs with 

higher levels of need for achievement are more likely to develop a more competitive and 

proactive organizational culture. These high achievers like to achieve challenging targets but 

not targets that are beyond their capabilities. Additionally, Westhead et al. (2011) link the 

need for achievement to risk-taking. They claim that it takes into consideration the risk of the 
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situation and the level of competence. Westhead et al. (2011) opined that individuals with a 

high need for achievement are more future-oriented and will take future goal-oriented tasks 

seriously. Individuals with a strong need to achieve are those who aim to solve problems 

themselves, set targets and endeavor to achieve the set targets via their own efforts. 

According to many studies, a strong need to achieve is related to targets and the need to reach 

these targets (Littunen 2000). Some high achievers will set up new business ventures. 

However, studies have also doubted whether it is possible to forecast business performance or 

entrepreneurial behavior on the basis of only one value. 

The Concept of Venture Performance 

Entrepreneurial or venture performance has been considered an important construct. There 

has been no agreement on the appropriate measure of performance. Modern entrepreneurial 

Scholars and experts explain that the major measures for venture performance are: venture 

creation, venture growth, and long-term venture survival. Previous studies have posited that 

growth and financial measures are important (Murphy et al., 1996; Wikhund, 1999). A small 

number of studies found that non-financial measures such as customer satisfaction and 

employee turnover (Olancary, 1988; Manotova et al., 2009; Tuncal, 2011). Venture 

performance may be measured by using subjective measures or objective measures. Objective 

measures are obtained from a firm’s annual performance (Moreno et al., 2008). However, due 

to a lack of formal procedures and control, owners/managers are generally hesitant to release 

financial information to outsiders (Chao et al., 2010).On the other hand, subjective measures 

involve seeking the perception of the owner or entrepreneur. relative to competitors over a 

specific time period (Idar et al., 2001).Venkalram et al. (1998) posit that subject to Minimal 

Functional Bases. They can accurately reflect objective measures and are highly consistent 

with how the venture actually performed as indicated by objective measures (Lumpkin et al., 

2001). Comparison with competing ventures in the market reveals important supplementary 

information, especially whether the firm is simply billed against market trends (Wikhund, 

1999). To be precise, growth measures are considered to be more accruable and easily 

available than account-based measures and hence superior to financial measures.  

According to Green et al. (1997), growth is an important demonstration of entrepreneurial 

behavior for venture performance. On the other hand, financial measures are considered 

critical in assuming the survival and success of an assumed venture (Zainol et al., 2011). 

However, financial measures are considerably unstable and sensitive to changing industry-

related factors. They are easily manipulated and hence do not reflect the real performance 

(Ai-Swidi, 2012). In addition, they heavily restrict future competitive advantages as they do 

not create value (Kweh et al., 2007). Proponents of a combination of both growth measures 

say that these measures give a richer description of the actual performance of the venture than 

each does separately (Lumpkin and Dess, 1996; Wikhund, et al., 2005). 

A Measure of Venture Performance 

Profitability 

Profitability means the ability to make a profit from all the business activities of an 

organization, company, firm, or enterprise. It shows how efficiently the management can 

make a profit by using all the resources available in the market. According to Atuma et al. 

(2015), profitability is the ability of a given investment to earn a return from its use. 

However, the term "profitability" is not synonymous with the term "efficiency". Profitability 
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is an efficiency indicator that is used as a measure of efficiency and as a management tool to 

improve efficiency. Though profitability is an essential metric for assessing efficiency, it 

cannot be used as a definitive indicator of effectiveness. Profitable earnings can sometimes 

indicate inefficiency, and vice versa, high efficiency can be accompanied by a lack of profit. 

Simply said, the net profit number demonstrates a fair balance between the values received 

and delivered. Changes in operational efficiency are only one of the many aspects that 

influence an organization's profitability. Furthermore, there are several additional elements 

that influence profitability in addition to efficiency (Chaudhary et al., 2012). 

The words "profit" and "profitability" are often interchanged. However, there is a distinction 

between the two in reality. Profitability is a relative idea, while profit is an absolute phrase. 

They are, nevertheless, highly connected and mutually interdependent, with unique 

commercial functions. Profit refers to the overall money made by the company over a certain 

period of time, while profitability relates to the company's operational efficiency. It refers to a 

company's capacity to profit from its sales. It is an enterprise's capacity to provide a suitable 

return on the money and personnel utilized in its operations. 

The words "profit" and "profitability" are often interchanged. However, there is a distinction 

between the two in reality. Profitability is a relative idea, while profit is an absolute phrase. 

They are, nevertheless, highly connected and mutually interdependent, with unique 

commercial functions. Profit refers to the overall money made by the company over a certain 

period of time, while profitability relates to the company's operational efficiency. It refers to a 

company's capacity to profit from its sales. It is an enterprise's capacity to provide a suitable 

return on the money and personnel utilized in its operations (Iuhia et al., 2012). As Weston 

and Brigham rightly note, for financial management, profit is the test of efficiency and a 

measure of control, for the owners, a measure of the worth of their investment, for the 

creditors, the margin of safety, for the government, a measure of taxable capacity and a basis 

of legislative action, and for the country, profit is an index of economic progress, national 

income generated, and the rise in the standard of living, while profitability is an outcome of 

profit. In other words, no profit drives towards profitability (Iuhiaet al., 2012). 

Service Quality 

This implies that customers' perceived quality, which stress stresses the employee’s or 

individual’s assessment of the value of the total service offering (Gummesson, 1992). 

Basically, scholars like Groonroos (1998) further described perceived service quality as the 

difference between expected service quality and experienced service quality. This has a link 

to the gap model suggested by researchers (Parasuranma, et al., 1985). In the same vein, 

Berry (1985) further divided or categorized service quality into two types or parts, which 

include: regular service quality and handling of expectations or challenges to ensure that 

appropriate procedures are taken to deal with probable failures. However, regarding the 

service quality, the employees' or individual’s experience of a service forms the basis of an 

assessment of its quality. Listening to customers and studying their reactions to what they 

perceive is fantastic or limitless. It is important to understand that when purchasing services, 

customers’ attention is often limited to a small number of tangible inputs (raw materials), as 

indicated by Vakarie A. Zeithaml in the year 1984. For example, when customers walk into 

an enterprise such as a bank, which is a service organization or firm, they focus more on the 

service provided than how well their machines (ATMs) are located within the premises of the 

bank. The physical environment, including buildings, offices, and interior design, affects 
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beliefs, attitudes, and satisfaction. Therefore, service quality is further explained through its 

indicators such as tangibility, reliability, and assurance. 

Theoretical Review 

The personality traits theory is investigated in this study. 

Theory of Personality Traits 

The personality traits theory was popularized by psychologists who viewed traits as what 

determined an individual’s personality. Trait theory focuses on the distinguishing differences 

between individuals. The psychologist identified three classes of traits, namely cardinal, 

central, and secondary traits. The cardinal traits are identical to those that dominate and 

become synonymous with the name of a person by shaping individual behaviour. Examples 

include kindness, lust, greed, and narcissism. Central traits are those characteristics that lead 

to the foundation of an individual’s personality, including anxiety, intelligence, honesty, and 

openness. While the secondary traits are those behavioral patterns that are exhibited under 

certain circumstances, Examples include being sociable, action-oriented, shy and assertive. 

Personality variables in determining a person’s career objectives The realization of such 

importance has for the past few decades brought about a substantial amount of research that 

seeks to examine the role of personality in entrepreneurial success. The Big Five personality 

trait model is one theory that has emerged over the last four decades. This theory has had 

massive support from a massive amount of research that has determined the basic personality. 

The Big-5 inventory (BFI), which is used in current studies to measure personality according 

to five dimensions, namely, openness to experience (this describes the mental state of a 

person in terms of originality, complexity, and intelligence); conscientiousness (or lack of 

conscientiousness); extraversion (or introversion); sociability; assertiveness; and positive 

emotionality). Agreeableness (disagreeability, antagonizing altruism, tender mindedness, 

trust and modesty), neuroticism (emotional stability, such as feeling anxious, nervous, sad, 

and tense). It has been the predominant model for personality traits since the 1980s, and the 

Big-5 traits have been found to influence career choice and work performance (Costa et al., 

1992, Digman, 1990, Goldberg, 1990, John et al., 2008, Rauch, 2014). 

Empirical Review 

Dorcas et al. (2021) examined personality traits and characteristics of entrepreneurs that 

make certain firms engage in waste recycling more innovatively than others. An extensive 

literature review was used to identify these personality traits and characteristics, which were 

then modeled using upper echelon theory (UET) to investigate their impact on innovation 

performance. A regression analysis approach was adopted based on the data collected from 

157 entrepreneurs’ founders, co-founders, and shareholders among the waste recycling firms 

in Ghana selected for the annual Supporting Entrepreneurs for Environment and 

Development (SEED) Award competition. The key contribution of this research is to better 

understand the relationship between entrepreneur traits and innovation performance. Given 

the fact that in small start-ups, the founder plays the most important role, this paper serves as 

a foundation for defining individual-level factors critical in sustaining sustainable innovation 

performance in the waste recycling sector. Findings revealed that a risk-taking attitude and an 

internal locus of control have a significant and positive effect on waste recycling firms’ 

innovation performance. The results of this study will help shareholders and policymakers 
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better understand and implement strategies for determining and selecting innovative waste 

recycling entrepreneurs. 

Robbin, et al. (2009) examined entrepreneurs’ personality traits to identify traits that have an 

impact on business performance. Personality traits such as internal locus of control and 

ambiguity tolerance have a direct and indirect impact on corporate success and process. 

According to Noor et al. (2009), there is a significant link between entrepreneurial skills and 

economic performance in Malaysia. 

Entrepreneurial personality qualities and success: An empirical study was conducted by Ratvi 

(2013). The study's goal is to figure out how successful entrepreneurs rank on traits and how 

successful they are. It also tries to investigate the relationship between characteristic score 

and success. Using multistage and easy random selection procedures, a representative sample 

of 85 entrepreneurs was chosen. The data was summarized using descriptive statistics, and 

the spearman rank correlation was performed to determine the link between trait variable 

scores and success. The results show a link between successful entrepreneurs' characteristic 

variable scores and their degree of success. This discovery will add to the corpus of 

information on entrepreneurship and aid entrepreneurship growth in Assam. 

In Seberang Takir, Terengganu, Omar et al. (2016) investigated the impact of personality on 

business performance among entrepreneurs. Data was collected via questionnaires. The 

sample consisted of only 114 entrepreneurs because Seberang Takir is a small district that has 

been the focus of many development activities. According to the findings, personality can 

only explain 6.4 percent of the effect on business performance among entrepreneurs in 

Seberang Takir, according to the findings. This suggests that one's personality does not play a 

significant role in determining one's commercial success. The regression analysis in this 

research revealed that personality has a considerable impact on company success, similar to 

the results of prior studies. The study's findings provide new insights and knowledge into 

how personality affects a company's success. 

The influence of psychological qualities on the success of small and medium-sized (SMEs) 

exporting enterprises in a developing nation was investigated by Omotayo et al. (2010). The 

research used a survey approach to contact one hundred and twenty-three (123) businesses. 

The hypotheses were tested using descriptive and inference statistics. The findings reveal that 

the psychological attributes examined (need attainment, locus of control, and self-efficacy) 

are connected to one another and are positively associated with company performance. 

Performance was evaluated using subjective measures. The results are consistent with those 

of previous research that used comparable factors. The association between entrepreneurial 

psychological qualities and performance in a developing African nation like Nigeria is the 

paper's main contribution. 

Using survey data from 96 entrepreneurs, Poon et al. (2006) investigated the correlations 

between three self-concept qualities: entrepreneurial orientation, business performance, and 

business performance. They employed route analysis to see whether the trait factors had 

direct and indirect impacts on perceptual measures of company performance. The mediating 

variable for explaining the association between self-concept characteristics and business 

performance was entrepreneurial orientation, which was operationalized to represent the 

aspects of innovativeness, proactiveness, and the tendency to take risks. According to the 

findings, internal locus of control was positively associated with company performance. 
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Furthermore, Onyema et al. (2020) investigated the relationship between risk-taking and the 

performance of small and medium-sized businesses in Nigeria's Rivers and Bayelsa states. 

The company was the unit of data creation, and the macro-level was the appropriate level of 

analysis. The research population consisted of 360 small and medium-sized businesses, and 

the Krejcie and Morgan table was used to determine a sample size of 186. The information 

was gathered through questionnaires that were delivered to the participants. Inferential 

statistics such as PPMC and SPSS v22 were employed. To determine the nature and direction 

of the hypothesized relationships, as well as to evaluate the hypotheses, coefficients, 

regressions, and p-values were determined. The findings demonstrated a favorable and 

substantial link between taking risks and the metrics of small- and medium-sized business 

success. The research found that taking risks boosted customer happiness, growth, and social 

performance of small and medium-sized firms in the states of Rivers and Bayelsa. According 

to the report, small and medium-sized firms should integrate and use risk-taking in their 

operations to boost performance. 

Knowledge Gap 

Following the related literature reviews, it is clear that many studies have been carried out on 

the influence of personality traits on venture performance, mostly in the developed nations of 

the world, but not only in those countries that have experienced the western world's 

challenges, but also in those developing countries. It was also found out that many scholars 

examined the impact of entrepreneurial personality traits and performance with different 

dimensions and measures, but this study used different dimensions. Hence, the knowledge 

gap is created. 

Findings 

Examine the relationship between the need for achievement and service quality. The findings 

of this study confirmed that; 

i. Self- efficacy enhances profitability. 

ii. Self- efficacy also serves as a mechanism to improve service quality. 

iii. The need for achievement improves profitability. 

iv. The need for achievement also enhances profitability. 

In these ways, an entrepreneurial personality trait improves venture performance. This is in 

line with a previous study by Omar et al. (2016). They investigated the impact of personality 

on business performance among 114 entrepreneurs. According to the findings, personality 

improves entrepreneurial performance. This shows that one's personality contributes to one's 

business success.  

This suggests that one's personality does not play a significant role in determining one's 

commercial success. The regression analysis in this research revealed that personality has a 

considerable impact on company success, similar to the results of prior studies. The study's 

findings provide new insights and knowledge into how personality affects a company's 

success. 
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Conclusion 

Based on the findings in general, it can be concluded that personality can influence one’s 

business performance, as revealed by many past studies. The impact of personality traits on 

entrepreneurs is of great importance for venture performance. Based on what has been 

discussed thus far about personality traits, it is clear from our review and evaluation of recent 

works that personality traits drive entrepreneurs to high performance. The review highlights 

places where empirical findings are consistent while also embracing heterogeneity where it is 

evident. 

The increasing availability of detailed longitudinal information on demographic 

characteristics of entrepreneurs, including their human and financial capital endowments, as 

well as on entrepreneurial environments, regions, and ecosystems, provides an opportunity to 

reduce both heterogeneity and endogeneity in studies of entrepreneurial traits. It is therefore 

concluded that personality traits are endogenous predictors that drive entrepreneurs to 

achieve exogenous outcomes, such as entrepreneurial success. Thus, it can be concluded that 

business is not everyone’s cup of tea and that only individuals with certain characteristics or 

personalities can venture into and thrive in business (Sandberg and Hofer, 1987). 

Recommendations 

Since this study will help shareholders and policymakers better understand and implement 

strategies for determining and selecting innovative ventures, the study then recommends the 

following: 

i. Entrepreneurs should develop personality trait to improve venture performance. 

ii. Entrepreneurs should develop self- efficacy to improve venture performance. 

iii. Entrepreneurs should develop the need for achievement to realize huge profitability. 

iv. Entrepreneurs should develop the need for achievement to enhance profitability. 

v. Entrepreneurs should develop  the need for achievement to improve service quality. 
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