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ABSTRACT 
The study examines how firm survival can be enhanced through entrepreneurial 

bouncebackability. The purpose of the study was to examine how dimensions of 

entrepreneurial bouncebackability enhance firm survival. The objectives were to ascertain 

how firm survival can be enhanced through resourcefulness, proactiveness, change creation, 

absorptive capacity, and entrepreneurial stability. To achieve the objectives, the study 

employed a survey of literature. Based on the survey of literature and qualitative content 

analysis, the study found that resourcefulness enhances firm survival; proactiveness 

enhances firm survival; change creation enhances firm survival; absorptive capacity also 

enhances firm survival; and entrepreneurial stability enhances firm survival. With respect to 

these findings, the study concluded that entrepreneurial bouncebackability is an indispensible 

necessity for firm survival in present and future business operations. Finally, the study 

recommended that entrepreneurs engage in proactiveness, change creation, absorptive capacity, 

and stability to conquer the challenges in the business environment for survival. 

Keywords: Entrepreneurial bouncebackability, Firm Survival, Resourcefulness, 

Proactiveness, Change creation, Absorptive capacity, Entrepreneurial stability. 
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Introduction 
In recent years, the need for entrepreneurial survival has been on the rise based on the 

competitive environment in which entrepreneurs operate their businesses. This has increased 

the need for entrepreneurial bouncebackability when they face difficult times. The business 

world has posed a lot of difficulties for entrepreneurs, which have put them behind in terms 

of performance and reckoning with their counterparts globally. Firms must be resilient in 

order to thrive in today's volatile business environment. In the management literature, 

determining the origins of resilience is a challenging issue (Salwan & Gada, 2018). The 

change in the competitiveness within the business environment has made the competition 

tougher for entrepreneurship. Serious financial problems may arise due to some failures of 

ventures being a result of the inability to adjust to some sensitive and financial repercussions. 

The absence of attention given to the dimensions of entrepreneurial bouncebackability such 

as resourcefulness, strategic diversity, pro-activeness, absorption capacity, and stability has 

posed a major problem for entrepreneurial operations (Salwan & Gada, 2018). 

Not all entrepreneurs are resilient, and being a first-time entrepreneur is not easy. On the 

other hand, the failure of a business enterprise may be so damaging that it may drive 

entrepreneurs to engage in risky business practices. Furthermore, since resource exchange 

and relationship building for entrepreneurs are bi-directional processes, obtaining resources 

for entrepreneurial operations has become more complicated. Concerns about the vitality of 

the entrepreneurial economy are increasing. However, the advantages of economic principles 

and promises of entrepreneurship, such as job creation and innovation, continue to make it 

worthwhile to pursue firm survival. The study of entrepreneurial bouncebackability is scarce 

in literature and probably still at its primary stage. Early studies focused on the concept of 

resilience, but entrepreneurial bouncebackability looks into issues of resilience to a high 

extent as it is concerned with returning to the normal state of the business operations rather 

than just being resilient to any factor that may pose a threat to business performance. The 

foregoing means that there is a gap in the literature on how entrepreneurial bouncebackability 

improves firm survival. With these points in mind, coupled with the challenges facing 

entrepreneurs to attain firm survival, this study was necessitated to fill the gap mentioned as it 

examined how entrepreneurial bouncebackability can be used to improve the chances for firm 

survival and to provide further suggestions to improve firm survival through entrepreneurial 

bouncebackability in literature. 

 Objectives of the Study 

The purpose of this study was to examine how entrepreneurial bouncebackability enhances 

firm survival. The objectives of the study will include the following: 

To examine how entrepreneurial resourcefulness enhances firm survival. 

To ascertain how entrepreneurial proactiveness enhances firm survival. 

To determine how entrepreneurial change creation enhances firm survival, 

To examine how absorptive capacity enhances firm survival. 

To ascertain how entrepreneurial stability enhances firm survival. 
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REVIEW OF RELATED LITERATURE 

Baseline Theories  

The relevant theories underpinning this study include: contingency theory, Resource Based 

View (RBV) theory, and Social Cognitive Career Theory. These theories were adopted 

because they supported the concept of entrepreneurial bouncebackability and firm survival. 

These theories are discussed intensively in the next few paragraphs. 

Contingency Theory: Contingency theory’s core concept of fit suggests that a proper 

alignment among internal and external organizational factors will positively affect business 

performance. To understand the basic assumptions of contingency theory, the study will 

briefly cover the history and origins of contingency theory since it is adopted in the work as a 

complimentary theory. Contingency theory stems from a criticism of the so-called universal 

approach that has dominated management science. That is, a number of scholars challenged 

the idea of the one best way. This shows that to organize and structure a firm efficiently, 

there are contingencies that need to be accounted for; if not, business structure will definitely 

affect the firm’s performance. 

Resource Based View of the Firm (RBV): Resource Based View of the firm (RBV) is 

concerned with the fundamental question of why firms are different and how these firms 

deploy their resources to achieve and sustain competitive advantage (Barney, 1991). The 

resource-based perspective of entrepreneurship claims that a firm's access and effective use 

of resources serves as the key to the firm's new development and enables them to succeed in 

the growth of the business (Alvarez & Busenitz, 2001). The significance of organizing social, 

financial and human resources is the main concern of this theory (Barney, 1991; Davidson & 

Honing, 2003). The Resource-based view theory is adopted to explain how entrepreneurial 

bouncebackability improves firm survival because it considers the variables that support 

human skills as resources (including financial resources) that help firms meet the demands of 

customers. The resources are what entrepreneurs need under the resource-based 

entrepreneurship theory and applications. 

However, the resource-based view theory has been examined by some management experts 

who contributed to its development and found it useful in the pursuit of the survival of firms 

in a competitive environment (Barnet, 1991; Amit & Schoemaker, 1993; Mahoney & 

Pandian, 1992). In strategic literature over the last decade, there has been a shift in emphasis 

from external factors to internal resources as the source of competitiveness for businesses. 

The reasons for the shift are that, firstly, the increased rate of change in products, technology, 

and customer preferences will require that entrepreneurs develop these three important 

resources. Secondly, the activities and coverage of some industries overlap, so firms will 

need to develop these resources (Hamel & Prahalad, 1994). Thirdly, the rate of change in 

both the external and internal environment of business has made firms react very quickly, as 

competitive advantage is often tied to time (Stalk & Hout, 1990). 

RBV's main focus is resource management, and a firm's success is defined by its particular 

resources and skills (Barney, 1991). According to Barney (1991), resources are assets, 

capabilities, organizational processes, characteristics, information, knowledge, and other 

assets under a firm’s control that allow the development and execution of plans to enhance 

the firm’s efficiency and effectiveness. Assets that are semi-permanently linked to the 

company include economic, physical, human, technological, and organizational capital 
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resources, or assets used by the firm to develop, manufacture, and deliver products and 

services to its customers (Wernerfelt, 1984). 

The resources comprise tangible (physical resources) and intangible (employee experience, 

skills, and firm good-will), which are the sources of the firm's competitive advantage 

(Barney, 1991). According to Barney (1991), the competitive advantage of a firm is 

dependent on the nature of these resources. These include if the resources have value in 

nature (in the sense that they can be used to exploit opportunities and/or neutralize risks in a 

business environment), are uncommon in existing and prospective rivals, cannot be 

duplicated and have no substitute. Barney's viewpoint has been expanded by other authors to 

include resource longevity, non-tradability, and resource idiosyncrasy (Amit & Schoemaker, 

1993; Mahoney & Pandian, 1992). Whatever has been done with respect to the resource-

based view of firms, the essence of the theory lies in the fact that the extent to which 

management utilizes the resources will determine their chances for firm survival. 

 Social Cognitive Career Theory  

According to Lent, Brown and Hackett (1994), Social Cognitive Career Theory is a theory 

that originated from social cognitive theory by Bandura (1986), developed from his previous 

Social Learning Theory, and comprises complex reciprocal interactions between people, their 

behaviour, and their environments. Bandura’s theory is symbolic in integrating elements of 

forethought, vicarious learning, self-regulation, and self-reflection. Bandura (1986) 

developed the concept of self-efficacy from his SCT model, based on the understanding that 

individuals must first believe they have the ability to influence their environment, and then 

exercise control over their actions in order to produce desired outcomes. 

Self-efficacy is one element of social cognitive theory (Bandura, 1989). It plays a central role 

in governing our thoughts, motivations, and actions (Ewen, 2010). Bandura (1989) argues 

that self-efficacy beliefs function as an important set of proximal determinants of human 

motivation, affection, and action. As a result, researchers in several fields of study have given 

attention to self-efficacy as a component of Social Cognitive Career Theory. Therefore, social 

cognitive career theory explains how complex reciprocal interactions are between 

entrepreneurs, their behaviour, and their dynamic business environments. In order for an 

entrepreneur to overcome challenges in the business environment, they must exhibit self-

efficacy in resources, strategy, and resource leveraging. This enables them to enhance their 

organizational performance in the competitive arena. 

 The Concept of Entrepreneurial Bouncebackability 

Bouncebackability is related to the concept of resilience in literature. Hence, the concept is 

tied to resilience; hence, in this study, bouncebackability and resilience are used 

interchangeably. Bouncebackability has been related to a particular organizational behavior 

that demonstrates resilience. Acceptance of ambiguity and reality (Coutu, 2002; McCann et 

al. 2009), as well as the capacity to overcome denial (Hamel & Välikangas 2003), are 

examples. It has also been linked to the ability to make meaning in difficult times—that is, 

the ability to see the bright side of a situation and move on (Coutu, 2002; Horne & Orr, 

1998), having a sense of self and purpose (Ishak & Williams, 2018; McCann et al., 2009), 

and the ability to see opportunities arising from a situation (Ishak & Williams, 2018; McCann 

et al., 2009; Kantur & Iseri-Say, 2012; Vargo and Seville, 2011). It also concerns identifying 

insensitivity to negative feedback and restoring confidence even in the face of frequent 
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discouragement (Välikangas, 2007). Bouncebackability involves being resilient. Hence, this 

study sees entrepreneurial bouncebackability as the extent to which entrepreneurs become 

resilient in bouncing back from economic problems to gain strength in furthering business 

operations in competitive business situations. 

Bouncebackability is a notion that explains why some investors leave the market while others 

ride the wave to success. This necessitates resilience, according to Yemisi and Robert (2017), 

as they argue that entrepreneurial resilience is an important paradigm in entrepreneurship for 

a variety of reasons. First, it has the potential to record cognitive processes that characterize 

how an entrepreneur approaches the trials and stumbling blocks that come with starting a new 

business. The second is to provide insight into why certain businesses succeed while others 

fail. Third, research has shown that resilience can be enhanced; as a result, entrepreneurial 

resilience may be conveyed. This enables the entrepreneur to maintain optimism in the face 

of adversity in the market and unexpected encounters (Ayala & Manzano, 2014). 

According to Yemisi and Robert (2017), resilient entrepreneurs are better at steering a failing 

business from discontent to success, as their willingness to keep going with the business may 

indicate their primary goal is to make things work. Therefore, an entrepreneur is said to 

prepare for success only when he is ready to adapt quickly to change and deal with 

uncertainties in business (Ayala & Manzano, 2014). Bouncingbackability or resilience serves 

as pliability, which is deliberated as an advantage after facing problems and as a lively 

lashing of adequate power to be measured as the agent for innovative development itself 

(Marie-Josée & Saulo, 2016). During misfortune, bouncebackability is defined as the ability 

to adapt and remain resilient (Genet & Siemer, 2011). It entails restarting and responding. 

Initially, it was thought to be a personal concern (such as work experience or gender) and a 

stable personality characteristic demonstrating the ability to adapt to emotional situations 

(Genet & Siemer, 2011). In this way, Martin (2012) views resilience, in other words, 

"bouncebackability," conceptually as the capacity of a system to return to a pre-established 

state or the capability of a system to overcome a shock while maintaining its identity, 

configuration, and purpose, and the capacity of a system to predict and react to tremors 

through operational and structural adaptation (Martin, 2012; Pendall et al., 2010). 

A classic example is a deindustrialization scenario in which the initial shock to local 

economic structures and employment has morphed into a slow-burning process that requires 

adjustment to the effects of deindustrialization (Pike et al., 2010). Deindustrialization, for 

example, is a major factor that puts pressure on businesses and their responses on a local, 

regional, and national level (Dawley et al. 2010). According to Bristow (2010), the notion of 

resilience, or "bouncebackability," attracts academics and other professionals on a regular 

basis. Resilience is defined by Dawley et al. (2010) as a district's ability to recover from a 

financial disaster. Entrepreneurial bouncebackability is a plausible concept that focuses on 

local parsimony and evolutionary dynamics, as well as the ability to modify variation through 

time (Martin, 2012). Bouncebackability provides a mechanism to assess the susceptibility of 

local parsimonies to external tremors, pressures, and instabilities, as well as the capability to 

be flexible and creatively respond to environmental factors (Pendall et al., 2010). Sullivan-

Taylor and Branicki (2011) apply a resilience framework developed by Weick and Sutcliffe 

(2001) which advances four categories of capabilities that a firm’s management needs for 

resilience or bouncebackability. These include: technical, resourcefulness, organizational, and 

rapidity. It was discovered that small and medium enterprises fall short of all in terms of 

bouncebackability. They claim that SME entrepreneurs have a proclivity to "survive 

through," despite limitations in their ability to plan and prepare for adverse situations in order 
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to secure technical systems, and that the environment in which many of them work daily 

implies that they are generally good at making quick decisions in the face of difficulties. This 

is in part attributed to the further dangerous state, in terms of doubt and source restrictions, 

that many entrepreneurs experience every day as they strive to attain larger organizations. 

Thus, it is obvious that bouncebackability is a prerequisite to firm survival. 

 Entrepreneurial Pro-Activeness  

Pro-activity examines the proclivity of entrepreneurs to prioritize positive advertising as their 

primary strategy for presenting novelty in products, processes, technologies, and services in 

order to outperform competitors (Yu-Ming et al., 2018).competitive advantage, organizations 

must take advantage of the market ahead of their rival competitors by introducing innovations 

and products that can give them a leadership advantage (Yu-Ming et al., 2018). Thus, 

enterprises that are proactive are more likely to discover new market possibilities and act 

quickly on them, resulting in higher levels of creative performance (Wiklund & Shepherd, 

2015). Those that are proactive are more likely to have faster environmental scanning rates as 

well as better opportunity identification and finding abilities than companies that are reactive 

(Anand & Khanna, 2000). In the face of possible development opportunities, firms will act in 

advance to rapidly get information resources from the outside world (customers, markets, 

competitors, etc.) (Keh et al., 2007). 

Entrepreneurial Change Creation 

This is the process whereby an institution and its people invite, accept, and 

welcome change as a vital component in defining and achieving future success (McCann et 

al., 2009). Change creation defines the future that the firm wants to design and deliver; it 

consists of developing and implementing a change plan that capably transits its people, 

processes, and circumstances, especially its culture, from the existing paradigm to the new 

desired one (McCarthy et al., 2017). The capacity to renew (or recreate, or reconfigure) is 

part of the change creation dimension (McCann et al., 2009; Limnios et al., 2014; McCarthy 

et al., 2017). Change creation is about renewing an organization before it is urgently needed 

(Hamel & Välikangas, 2003), as well as continuous renewal via innovation (Reinmoeller & 

van Baardwijk, 2005). It's all about developing flexible capabilities that can enhance and 

adjust internal talents and capabilities (Wildavsky, 1988; Lengnick-Hall et al., 2011; Limnios 

et al., 2014). This change creation helps the organization in its adaptation of resources, 

interpersonal processes, and organizational routines to address the impacts of a disruptive 

event (Danes et al., 2009). Others identify adaptation as a characteristic of organizational 

resilience related to successful, good, or effective response (Coullahan & Shepherd, 2008; 

Gilly et al., 2014; Salanova et al., 2012). 

As noted by Revenio and Jalagat (2015), managing change effectively provides benefits that 

help organizations sustain competitive advantage in an ever changing world. These benefits 

include but are not limited to managing change, which enables organizations to respond 

quickly to changing customer demands; it allows more flexibility whenever pressures for 

change arise (Revenio & Jalagat, 2015). When change happens, the organization's capacity to 

adapt helps it progress in terms of procedures, decision-making skills, financial returns, and 

other areas. It allows organizations to identify issues that need change initiatives and acquaint 

themselves with those problems requiring a change strategy. It creates possibilities for best 

practice, growth, leadership development, and team building (Revenio & Jalagat, 2015). 

Therefore, change creation could be seen as a tool for firm survival. 
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 Entrepreneurial Absorptive Capacity  

Absorptive capacity is one of the concepts explaining how companies build up their ability to 

learn from external partners and use the new knowledge to innovate and grow. Absorptive 

capacity is described as a collection of organizational routines and procedures that enable 

companies to acquire, absorb, convert, and utilize information in order to create a dynamic 

ability within the organization (Zahra & Goerge, 2002). It refers to a company's capacity to 

perceive the value of external knowledge, integrate new components of knowledge inside the 

company's knowledge base, and use new knowledge to develop new innovations in order to 

contribute to commercial success (Cohen & Levinthal, 1990; Zahra & George, 2002). The 

idea of absorptive capacity, popularized by Cohen and Levinthal (1990), has been re-

examined and reconceptualized by Zahra and George (2002) and Todorova and Durisin 

(2007). Zahra and George (2002) distinguish between two types of absorptive capacity: 

potential absorptive capacity (including knowledge acquisition and assimilation) and realized 

absorptive capacity (encompassing knowledge transformation and exploitation). 

Todorova and Durisin (2007) criticize the reconceptualization proposed by Zahra and George 

(2002), reject differentiation between potential and realized absorptive capacity, and postulate 

reintroducing the elements of the original concept by Cohen and Levinthal (1990), such as 

recognizing the value of external knowledge. Absorptive capacity is described as a company's 

ability to identify the value of fresh knowledge from outside sources, absorb it, and apply it to 

commercial goals (Cohen & Levinthal, 1990). Zahra and George (2002) reconceptualize 

absorptive capacity and reframe it as a set of organizational routines and processes by which 

firms acquire, assimilate, transform, and exploit knowledge to produce a dynamic capability. 

Absorptive capacity is based on the individual abilities of organization members (Cohen & 

Levinthal, 1990). 

Richtnér and Löfsten (2014) found a relationship between absorption capacity and resilience. 

Hence, entrepreneurial absorptive capacity could be defined as an entrepreneur's ability to 

absorb new knowledge, assess its value, and then market it via the establishment of a 

business. Companies' ability to comprehend, transform, and apply new information to achieve 

strategic goals (Zahra & George, 2002). Absorptive capacity was described by Zahra and 

George (2002) as a collection of organizational routines and processes by which companies 

acquire, absorb, modify, and utilize information in order to create a dynamic organizational 

capability. A company that wants to bounce back will build an absorptive capacity for 

innovation. Absorbtive capability enhances the effectiveness of the new product development 

process and increases the output of creative operations (Cohen & Levinthal, 1990). At the 

same time, a firm's absorptive ability is influenced by previous innovation efforts (Cohen & 

Levinthal, 1990; Zahra & George, 2002), particularly in preparation for the future state. As a 

result, businesses that pursue innovation via absorptive capacity will almost certainly survive 

through bouncebackability. 

Entrepreneurial Stability 

Several skills in this category attempt to offer stability during times of disturbance. Most 

significantly, organizational resilience is defined as the capacity to sustain an organizational 

configuration (McCarthy et al. 2017), such as essential business operations (Antunes 2011; 

Clement & Rivera 2017), or generate above-average returns (Antunes 2011; Clement & 

Rivera 2017; Teixeira & William. 2013). It's also about keeping a good attitude in the 

workplace when dealing with a major event or transition (Salanova et al., 2012). The capacity 

to bounce back or rebound from a circumstance is a skill that strives for stability (Freeman et 
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al., 2004; Lampel et al., 2014). This indicates that the organization not only survives, but also 

maintains a structure and functions that are similar to what they were before (Lampel et al., 

2014; Salwan & Gada, 2018). 

Concept of Firm Survival 

Every business's goals must include the idea of survival. According to Jones and Barteff 

(2008), survival and development are implicit business objectives that need the expenditure 

of energy and resources. In reality, it is enshrined in the going concern concept, which states 

that a company will continue to exist and operate notwithstanding the absence of a specified 

date for liquidation. Another element of a firm's longevity is its capacity to navigate the 

impact of both internal and external environmental variables. Political, socio-cultural, 

economic, and legal issues, among others, have an impact on the existence of every company. 

Firm survival strengthens every other objective of any organization and is seen as an 

unwritten law of every organization. According to Sheppard (1993), the most objective 

approach to measuring survival in organizations is to observe their continuing existence. 

From this perspective, it means that for any organization to survive in a competitive and 

vibrant business environment will depend on how effectively it learns to adapt itself to the 

environment as well as take advantage of its human and material resources. 

Entrepreneurial Resourcefulness enhances Firm survival 

To survive in business, entrepreneurs must explore all available avenues that bring about 

competitive advantages. The accomplishment of this is tied to the entrepreneurs’ investment 

of resources to ensure that employees have the knowledge, skills, and competence they need 

to work effectively in a rapidly changing and complex environment (Marimuthu et al., 2009). 

Entrepreneurial resourcefulness is described as the capability to control and manage one's 

own behavior in order to effectively deal with tough, stressful, and demanding circumstances 

(Salwan & Gada, 2018). Three general skills make up entrepreneurial resourcefulness: 

cognitive, emotional, and action-oriented (Kanungo & Misra, 1992). These skills relate to 

mental talents that assist in effective adaptation to the challenges presented by a changing 

external environment. Entrepreneurial behavior is the constellation of functions, processes, 

and behaviors involved in the identification of opportunities and the formation of 

organizations. As a result, entrepreneurial resourcefulness is a consequence of entrepreneurial 

behavior. Extrapolative power may be increased, according to Sasi and Sendil (2000), by 

seeing entrepreneurial resourcefulness as influencing entrepreneurial behavior. To become a 

successful entrepreneur, you must be resourceful. Resourcefulness provides a rich foundation 

for the area of entrepreneurship, including not just the innovative use of financial resources, 

but also a variety of non-financial resources that contribute to organizational survival and 

success. Innovation, initiative, creativity, commitment, vision, and optimism are all examples 

of the outcomes of resourcefulness. 

Entrepreneurial Proactiveness Enhances Firm survival 

In the face of possible development opportunities, firms will act in advance to rapidly get 

information resources from the outside world (customers, markets, competitors, etc.) (Keh, 

Nguyen & Ng, 2007). If pro-activeness is understood as acting in anticipation of future 

problems, needs, or changes, as such, it may be crucial to an entrepreneur because it suggests 

a forward-looking perspective that is accompanied by innovative or new-venturing activity. 

Pro-activeness deals with how an enterprise relates to market opportunities in the process of 
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new entry, so it is to influence trends and even create demand. Al-Dhaafri et al. (2013) view 

pro-activeness as the willingness of a company and their ability to expect new development. 

It also involves intuition. Intuitiveness is the capability of the entrepreneur to start motivating 

the firm's employees to do something useful that adds value to themselves, society, and the 

organization (Murad & Rula, 2015). Enterprises with pro-activeness are more likely to have 

quicker environmental scanning speeds and stronger opportunity recognition capabilities and 

discovery abilities than other enterprises (Anand & Khanna, 2000). Therefore, 

entrepreneurial proactiveness enhances firm survival. 

Entrepreneurial change creation enhances Firm survival 

Any institution that fails to react to changing forces will undoubtedly suffer instability, lose 

credibility, and perhaps succumb to entropy sooner rather than later. This is because, 

according to Al-Swidi and Al-Hosam (2012), every organization's success and longevity is 

based on its ability to generate value in the form of excellent goods and services for its target 

consumers, which must also be delivered at the right time and at the appropriate price. In 

support of this, Odunayo (2018) claims that in the current time of unpredictability in the 

economic world, enterprise survival is a crucial issue. More specifically, Robbins and Judge 

(2015) stated that, due to the uncontrolled factors that infringe on business planned 

objectives, organizations must recognize and implement the optimal approach to recover 

from a downturn and prevent mortality in order to live and achieve reasonable results. In this 

way, it becomes obvious that engaging in change creation by entrepreneurs will enhance firm 

survival. 

Entrepreneurial Absorptive Capacity enhances Firm survival. 

Absorptive capacity is one of the ideas that explain how businesses develop their strength by 

acquiring skills from external partners and using the new information gained to innovate and 

expand competitively. Absorptive capacity refers to an organization's ability to recognize 

external information while also appreciating the value of such abilities, as well as to integrate 

new knowledge elements into the organization's knowledge pool (Cohen & Levinthal, 1990; 

Zahra & George, 2002). It also includes using what it has learned to develop new products 

that will help the company grow (Cohen & Levinthal, 1990). 

Firms with a strong absorptive capacity may correctly and quickly comprehend these 

information resources, more effectively integrate the acquired information resources with 

their current knowledge, and encourage the transformation of new knowledge. The efficiency 

with which this information is transformed into goods and services improves, which may 

boost business innovation and ultimately lead to survival. As a result, a firm's absorptive 

ability helps it survive. Firms' ability to absorb, adapt, and utilize both internal and external 

knowledge resources in defining their dynamic reactions to the business competitive 

environment and open innovation is measured by their absorptive capacity (Cohen & 

Levinthal, 1990; Zahra & George, 2002). 

In summary, after the critical examination of relevant literature on entrepreneurial 

bouncebackability and firm survival, it is evident that the concept of bouncebackability is 

lacking. Although the concept is related to resilience, having a unique, defined concept on its 

own has not been widely saturated, thereby making it more difficult to explain it in a unique 

way. This has posed a challenge to adequately defining the concept and the ability to 

effectively analyze it. The study, on the other hand, has made a concerted effort in blending 
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bouncebackability with the concept of resilience in the literature, which provides a 

meaningful discussion and conclusion on the entrepreneurial bouncebackability for firm 

survival. 

Entrepreneurial Stability enhances Firm Survival. 

Entrepreneurial stability entails the capacity to overcome (or endure) change and find new 

ways to continue operating a business (Gilly et al., 2014). This indicates that a company can 

withstand or suffer the effects of change and detrimental occurrences. As a result, such an 

enterprise will be able to continue its operations (Starr et al., 2003; Stephenson et al., 2010) 

or reduce the events or changes that tend to affect the performance of the business (McCann 

et al., 2009; Weick & Sutcliffe, 2007). The firm's capacity to recuperate from disruptions, 

which defines how quickly the firm can rebound to its pre-event condition, is yet another 

capability to attain stability (Acquaah et al., 2011; DesJardine et al., 2017; Ortiz-de-

Mandojana & Bansal, 2016). The capacity to cope has indeed been proposed as a factor 

by which organizations attain resilience (Duchek 2014; Gittell et al. 2006; Sutcliffe & Vogus 

2003). This involves coming up with workable ideas in the quickest period of time (Acquaah 

et al., 2011). This can also be linked to the capacity in which firms make use of the available 

resources to solve problems (Coutu, 2002). Hence, the extent to which entrepreneurs 

maintain stability will determine their chances for survival. 

 

Conclusion 

Every entrepreneur is pushing forward to survive in the competitive business environment. 

The resilience of entrepreneurial operations can be measured by how effective they are at 

change creation, proactiveness, absorptive capacity, and stability. Therefore, the study 

concluded that entrepreneurial bouncebackability is an indispensible necessity for firm 

survival in the present business era. This is possible only when entrepreneurs value change 

creation and welcome it as a vital component in defining and achieving future success. The 

study concludes that as entrepreneurs engage in proactiveness, it shows that such 

entrepreneurs take the constructive advertising plan as their foremost plan to present novelty 

in products, processes, technologies, and services to gain survival. Further, the study 

concludes that the extent to which entrepreneurs engage in change creation, they develop and 

implement a change plan that capably transitions their people, processes, and circumstances, 

especially their culture, from the existing paradigm to the new, desired one. The study also 

concludes that the extent to which entrepreneurs develop absorptive capacity encompasses 

the company's ability to identify external knowledge and recognize its value, combine new 

elements of knowledge within the company's knowledge base, and apply new knowledge to 

create innovations in order to contribute to business success. Finally, the stability of 

entrepreneurs shows their willingness to bounce back from deplorable states. 

Recommendation 

Based on the findings and conclusion, the following recommendations were provided: 

Entrepreneurs should make advanced preparation through frequent environmental scanning 

and improvement for bouncebackability when confronted with challenges in the business 

environment for survival. 

Entrepreneurs should engage in proactive opportunity seeking, taking advantage of the 

constructive advertising plan to present novelty in products, processes, technologies, and 

services to gain survival. 
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Entrepreneurs should engage in change creation by developing and implementing a change 

plan that is capable of transforming people, processes, and circumstances, especially its 

culture, from the existing paradigm to the new desired one for survival. 

Entrepreneurs should develop absorptive capacity and thrive to understand the value of 

external information, integrate new components of knowledge inside the firm's knowledge 

base, and implement new knowledge for firm survival. 

Entrepreneurs should maintain stability by maintaining an appropriate business structure and 

displaying their willingness to bounce back from a deplorable state to survival. 

Contribution to Knowledge 

This study creates awareness of the importance of entrepreneurial bouncebackability when 

faced with crises that affect entrepreneurial business operations and survival, especially in 

this modern competitive business environment. The study used the contingency theory, 

resource-based view theory, and social cognitive career theory to explain how entrepreneurial 

bouncebackability is critical to firm survival. The study approached entrepreneurial 

bouncebackability from five different aspects. These include: resourcefulness, proactiveness, 

change creation, absorptive capacity, and stability. The critical examination of these variables 

provided a better understanding of how entrepreneurial bouncebackability enhances firm 

survival. Due to the fact that the concept of entrepreneurial bouncebackability is still lacking 

in literature, and the previous concept of resilience is narrow in its explanation of threats and 

survival, this study contributes to knowledge in this area by using entrepreneurial 

bouncebackability in expounding the idea of resilience in detail, which makes the present 

study of importance to entrepreneurs and other business operators in terms of developing the 

capability to bounce back to normal or to more advanced business operations for survival. 

Area for further Study 

The study was a theoretical examination of how entrepreneurial bouncebackability enhances 

firm survival. As a result, the study collects data from secondary sources and relies on it for 

discussion, drawing conclusions, generating findings, and making recommendations. 

However, another better way to examine how entrepreneurial bouncebackability enhances 

firm survival will be through empirical research where the independent variables 

(entrepreneurial bouncebackability, resourcefulness, proactiveness, change creation, 

absorptive capacity, and entrepreneurial stability) will be tested to ascertain the extent to 

which they affect the dependent variable (firm survival). As an empirical study in 

entrepreneurial business organizations, future research will investigate the relationship 

between entrepreneurial bouncebackability and firm survival. Additionally, further research 

will be conducted to ascertain the variable that moderates the relationship between 

entrepreneurial bouncebackability and firm survival for an advanced understanding of these 

concepts in literature. 
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